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NEWS AND TRENDS 


FLORIDA’S MOST HATED TAX 


The inventory tax is believed by many business- 
men to be Florida’s most unfair tax. Inequities in 
county - to - county assessments and levying on 
average yearly inventory put an unjust burden 
on some businesses. TREND reports on the drive 
being made to revise the system in the 1961 
legislature. 


RATHMAN KEEPS IN SHAPE 


Jim Rathman, 1960 winner of the Indianapolis 
500” championship race, carries his knowledge 
and skill into the business world. An avid racer, 
for many years, he has expanded his interests into 
a successful automotive repair and maintenance 
business. 


RADIATION, INC. 


The rocketing growth of Radiation, Inc. parallels 
advances in the space age, of which they are an 
integral part. The company provides the complex 
tracking equipment used in the Cape Canaveral 
missle testing program. Financial stability demands 
that they must meet further diversification in the 
industrial field. 


FLORIDA’S INSURANCE PIONEER 


Pioneer in the Florida insurance industry, Walter 
Hays, of Orlando, wages a constant fight against 
government intervention im private business. Al- 
though he serves as president of several companies, 
which he founded, he still finds time for civic and 
business groups. But his primary interest remains 
to promote higher standards and private enter- 
prise within the insurance business. 


Central Ave., Tampa, Florida, Phone Aone 
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Governor Nominee Farris Bryant and tourist lead- 
ers met in a unique session to discuss common 
problems of the industry. Faced with the chal- 
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How Far Behind 
Are Florida’s Roads? 


Of all the problems Florida is faced with 
today, building and maintaining adequate 
roads fast enough to keep pace with this 
state’s rapid growth may well be number 
one on the list. FLORIDA TREND, in its 
November issue, will present a factual 
account of what the road building program 
here in Florida is up against. TREND tells 
what the program faces in the future and 
what steps are being taken to remedy this 
giant dilemma, so likely to lag further and 
further behind as auto traffic in the state 
increases. 


, Fla. 


FLORIDA TREND is published monthly by Florida Grower Publications, Inc., P. O. Box 150, Tampa, Florida, publishers of FLORIDA GROWER & RANCHER 
and is i lorida Grower Press, Tampa, Florida, Charles G. Mullen, Jr., president. Editorial, Circulation and Advertising offices are located at 1306 
ar 4 ‘Advertising representatives: MiAMI—Lou Neff, 15 Castle Harbor Isle, Ft. Lauderdale, F 
Box 352 Jacksonville, Fla.; EASTERN—Whiteman Associates, 342 Madison Ave., N. Y 17, N. Y., 

1, Ill., Phone DEarborn 2-0292; WESTERN—McDonald-Thom: , 625 
Phone RIDA TREND is $3.00 for 12 monthly issues, $5.00 for 24 monthly 

il subscriptions to FLORIDA TREND, P. O. Box 150, Tampa, Fla. Entered as a second class mail publication at the Post Office, Tampa, Florida. 





Talk and Predictions 








Florida Investments only Temporarily 


Affected by Hurricane Donna 


seTHE EFFECTS OF HURRI- 
CANE Donna may dampen Florida’s 
economic boom, but the state will 
bounce back just as it has done 
after such storms in the past. 

According to the Associated Press, 
this is the opinion of Floridians 
connected with hotel and _ resort 
development, banking, money lend- 
ing and buying and selling of land. 

The wire service said they were 
generally agreed on one thing: Real 
estate and resort development of 
the Florida Keys will stop and will 
be a long time building up steam 
again. 

One Miami real estate broker said, 
“It took 15 years for the Keys to 
get over the 1935 hurricane and it’s 
going to take a long time to get 
over this one.” However, the rest of 
South Florida should fare much 
better. 

A veteran Miami banker thought 
the hurricane will have only a tem- 
porary effect on Florida investments. 
“Our financial structure has more 
depth today than it had in 1926 
(the year of Miami's worst hurri- 
cane),” he said. “We snap back from 
these things quickly.” 

Although the big Florida real 
estate boom of the ’20s collapsed in 
1926, the banker pointed out, the 
bottom had fallen out of the land 
rush before the storm hit that year. 

Mortgage bankers were of the 
opinion that investors who put 
mortgage money in Florida projects 
are insured and “as long as you can 
get insurance you can get investors.” 

Real estate men said the hurricane 
will slow sales of land and homes 
but only for a few months. One 
broker was pessimistic. 

Nat Ratner, developer of Lehigh 
Acres near Fort Myers, said, “This 
storm will have a definite adverse 
effect on land sales. Hurricanes scare 
women worse than men and women 
have a lot to say about how specula- 
tive money is spent.” 


sa USE OF ALUMINUM CANS 
for the frozen orange concentrate 
pack next season has been recom- 
mended by a Florida Canners Asso- 
ciation committee. 

The packaging materials commit- 
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tee of the canners’ organization said 
the recommendation was based on 
experimental packs using various 
types of cans. 

The Minute Maid Corporation of 
Orlando has already announced 
plans to make use of the lightweight 
metal cans at one of its plants and 
partially at other plants. 

Use of the new type can will be- 
gin after existing supplies of tin cans 
have been exhausted. 


aa A WARNING came last month 
from a Dallas, Texas, industrial de- 
veloper who told a statewide indus- 
trial conference at Jacksonville that 
racial conflicts can be a serious ob- 
stacle to continued industrial growth 
in the South. 

W. C. Windsor, Jr., president of 
Windsor Properties, Inc., said, “Cap- 
ital investment and civil strife are 
incompatible.” The message I urge 
on you is to advise the Negro lead- 
ership in your respective commun- 
ities of the serious economic conse- 
quences that must be expected from 
continued racial unrest.” 

“As the Negro was the greatest 
beneficiary of industrial develop- 
ment,” he stated, “so will his be the 
greatest loss if it declines.” 

Democratic nominee for governor 
of Florida, Farris Bryant, on the 
same program, cited specific courses 
of action the state government can 
do to promote and encourage in- 
dustrial growth. 

First on the list was increased ad- 
vertising of industrial opportunities 
and advantages. Bryant said he plans 
a statewide program with industry 
for cooperative advertising using 
common themes so the efforts will 
have a cumulative effect. He also 
sees the creation of an industrial de- 
velopment committee, similar to 
Jacksonville’s Committee of 100, 
operated under the Florida Develop- 
ment Commission. 

Bryant said industry coming to 
the state must be assured of a sound 
and stable tax structure and that he 
does not believe that special tax 
concessions should be made to at- 
tract a business or industry. 


# s GASOLINE TAXATION is being 
considered by at least one large 


county, the Peninsula Motor Club 
(AAA) revealed. A one cent tax 
would be used to finance roadbuild- 
ing. 

The Florida Explorer, the club 
magazine, said that it had polled 
lawmakers in Hillsborough County 
and while none of the four legisla- 
tors were openly advocating such a 
law, neither were they opposing the 
proposal. 

The tax would be county-wide, as 
the lawmakers feel that a city tax 
is too narrow a base and would cause 
competitive repercussions. Legisla- 
tors realized that gasoline was “tax- 
ed to the hilt” but the money is 
badly needed to finance roads. Sen- 
ator Gibbons said that the coopera- 
tion of neigboring counties would 
be sought to make the tax area-wide. 

Marvin L. Holloway, president of 
the Peninsula Motor Club, announc- 
ed that it would oppose any increase 
in the gasoline tax. 


aeA SHIFT IN GROWTH in Flor- 
ida’s population from the lower East 
Coast to the West Coast during the 
1960's is predicted by Nicholas Mur- 
phy, manager of the industrial de- 
partment of the Florida Develop- 
ment Commission. 

Murphy said the lower East Coast 
share of the total growth of the state 
will drop from 40 to 36 per cent. 
Tampa-St. Petersburg is predicted 
to jump from 15 to 17.5 per cent 
and the Sarasota - lower West Coast 
will increase from 5 to 7 per cent. 
Murphy said that Jacksonville would 
remain unchanged, while Northwest 
Florida would drop 2 per cent. The 
Cape Canaveral - Daytona area 
would go up from 6 to 7 per cent. 

Murphy predicted that Florida 
which stands 10th in population 
would have 60 per cent more people 
in 1970 than it now has. But despite 
its growth, Florida’s per capita in- 
come is 27th in the United States. 

Murphy said “Obviously, a state 
that stands 10th in population 
ought not to be 17th in percentages 
of both income and employment de- 
rived from manufacturing.” He stat- 
ed that the solution to this problem 
is an increase in the number of 
manufacturing industries, particular- 
ly those using skill workers. 
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ssTHE SWING TO SMALLER 
CARS may cause Florida’s gasoline 
tax revenue to fall short of estimates 
in the next few years, reported John 
F. White, Chairman of the Florida 
Petroleum Council. White pointed 


) out that U. S. auto manufacturers 


built their one millionth compact 
of the year during June, and that 
compact cars constitute 29 per cent 
of auto sales. 

Taxes on gasoline have increased 
approximately 50 per cent in the last 
10 years, while the price of the pro- 
duct has remained almost unchang- 
ed, White said. Florida taxes gas- 
oline at 7 cents a gallon and the 
government takes an additional four 
cents on the gallon. Florida motor- 
ists paid $167,393,000 in state and 
federal gasoline taxes last year, he 
continued. 

White warned that the high level 
of gasoline taxes may jeopardize 
highway financing in Florida and 
throughout the nation. The fourth 
cent of the current four-cent federal 
levy is a temporary tax slated to 
expire in June of 1961, White point- 
ed out. He also warned car owners 
to guard against diversion of gaso- 
line taxes to non-road purposes. 


ssPROPERTY TAX _  ASSESS- 
MENTS and local tax rates may 
face revision by the state legislature 
reported State Sen. Tom Adams, 
chairman of the tax study commit- 
tee. Such a bill would substitute 
“just value” based on use, location, 
size and value for the current “full 
cash value” rule for property assess- 
ments. It would also require that 
millage rates be reduced proportion- 
ately to overall increases in county 
property assessment. 

Hillsborough County was cited by 
Adams as an example. Doubling the 
assessments and cutting the millage 
by half wouldn’t make current tax- 
payers pay any more but would 
bring in 40 per cent more revenue 
to local governments. The extra 
7 would come from home own- 
ers who don’t pay any taxes now be- 
cause of the $5,000 homestead 
exemption, he said. 


ss COLOR PHOTOGRAPHY is be- 
hind the times 20 years, Joseph H. 
Snyder, president of the Color Corp- 
oration of America, Tampa, told a 
group attending the 69th Exposition 
of Professional Photography and the 
8th National Industrial Photographic 
Conference in Chicago. 

“For 10 years now,” Snyder said, 
“you and I have been wrestling with 


technically poor originals, for the 
most part unwieldy, inadequate, diffi- 
cult to work with, even incomplete— 
color photographic processes.” 

He told the photographers that 

they should band together to in- 
fluence the manufacturers of photo- 
graphic sensitized color materials to 
wre better, cheaper, more ef- 
cient, more dependable products. 
And, he warned, that this cannot be 
accomplished by continuing com- 
placency or by being content with 
present materials. 

“The industry will meet the space 
age challenge or it will be lost by 
default to pictures in a minute wiz- 
ardry,” he declared. “But where 
are the technical people going to 
come from to staff the industry? Or 
your own photographic studios, if 
you please. This last year there 
weren't enough four-year science stu- 
dents graduated from our single 
photographic tecnology school to sat- 
isfy replacement requirements in 
the industry, let alone satisfy the 
growing demand. 

“One answer,” Snyder said, “could 
very well be for industry to sponsor 
more scholarships for technically in- 
clined worthy high school students.” 
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Marolf Aerobic Sewage Treatment plants are composed of precast 
concrete units. Completely reinforced and engineered to Florida 
specifications, the simplicity of design guarantees continued effi- 
cient treatment with a minimum of maintenance. Manufactured in 
Florida by a Florida owned corporation in capacities from 2,000 to 
63,000 gallons. Marolf invites your inquiries. 


MAROLEF HBYGIENIC 
EQUIPMENT, INC. 


Sewage Treatment by Aerobic Digestion ———— 


1627 Gulf-To-Bay Blvd. 
Clearwater, Florida @ Telephone 3-4061 
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State Gets ‘Breathing Spell’ As 
Economy Gains Slow Down, Chamber Says 


«= FLORIDA’S ECONOMY during 
the first half of this year moved 
ahead of 1959 but at a calmer pace 
than in former years, the Florida 
State Chamber of Commerce said re- 
cently. 

“Time to catch up with the de- 
mands that a phenomenal growth 
has placed on the state is gained by 
this breathing spell”, the trade body 
pointed out. 

“Bank debits thoughout the state, 
the best single indicator of business 
activity, were up 6 per cent through 
June of this year over 1959. This 
compares with an 18 per cent in- 
crease in 1959. 

“Sales tax collections on business 
transacted during the first six months 
of this year stood 12 per cent above 
1959, almost as good as last year’s 
14 per cent gain. 

“Gasoline sales this year have been 
running 5 per cent ahead of 1959 
in volume, compared with a 1959 in- 
crease of 7 per cent. 

“Non-farm employment averaged 
1,302,700 through June, 5 per cent 
over 1959 which, in turn, was 7 per 
cent above 1958. The slack in con- 
struction, following the national 
trend, is the principal cause of the 
lessening of monthly gains in total 
employment. 

“Manufacturing employment aver- 
aged 208,000, up 6 per cent from 
1959, half the 1958-1959 rate of in- 
crease. In contrast, employment in 
trade pushed upward at a faster rate, 
7 per cent as compared with 5 per 
cent in 1959. Hotels, motels and 
related services, as a group, had 6 
per cent more employees the first six 
months of this year, virtually parallel 
the 1959 increase. 

“New businesses incorporated this 
year totaled 6,358 firms by the end 
of June, down 3 per cent Br 1959. 
Business failures, as reported by Dun 
and Bradstreet, came to a six-month 
total of 340, compared with a 1959 
figure of 239. 


seCONSTRUCTION has gotten 
under way on the seven story, 
$900,000, quarters for Security Fed- 
eral Savings and Loan Association 
of St. Petersburg, according to 
President A. Oliver McEachern. 
The new building will contain 
approximately 30,000 square feet 
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and is situated adjacent to an ex- 
pansive paved area for customer 
and employee off-street parking. 
The building will combine con- 
temporary architecture and_ will 
have modern Latin American archi- 
tectural influence. The design was 


— ——— 





Modern is the word for the new 7-story Security 
Federal Building in St. Petersburg. 


created by Wencesloa A. Sarmiento, 
Chief Designer at Bank Building 
Corp. of America. Originally from 
Lima, Peru, Sarmiento has won 
many awards for both aesthetics and 
function in financial building design 
in South, Central and North Amer- 
ica. William F. Cann is the archi- 
tect. Contractors for the construction 
are R. M. Thompson Co. of Clear- 
water and Frank J. Rooney Inc. of 
Miami. 


asTWO FLORIDA BUSINESS 
firms have recently sponsored plan- 
ned educational programs for their 
employees to focus attention on sub- 
jects relating to cancer and on meth- 
ods of early detection and control 
of the disease. 

This summer the Orlando Sentinel 
Star conducted a “For Women Only” 
program, in conjunction with plans 
presented by the Orange County 
Unit of the American Cancer Soci- 
ety. 

Arrangements for educational film 
showings were made by Mrs. Martin 
Anderson, wife of the newspaper's 
publisher and director of personnel. 
The publishing company absorbed 
the costs of time allotted to the pro- 
grams. Qualified physicians volun- 
teered their services to answer ques- 
tions. 

According to Mrs. Anderson, nine- 
ty-six women attended the session 
and more than eight hundred pieces 
of cancer education literature were 
given to the women for general dis- 


tribution to their friends. The wom. 
en’s sessions were so well accepted, 
Mrs. Anderson said, that plans are 
now being considered to hold similar 
programs for men employees. 

In July, 1705 Southern Bell Tele. 
phone and Western Electric male 
employees in the South Florida area 
participated in a “For Men Only’ 
ag in conjunction with the 
Dade County Unit of the American 
Cancer Society. 

At the request of employees, 
schedules were arranged on a paid 
time basis, with sixty-six sessions be- 
ing held in thirteen different loca- 
ions in the South Florida area, 
Twenty-four Dade County physi- 
cians volunteered their services for 
the question and answer periods in 
these sessions. 

“As a result of the programs,” Miss 
Joiner pointed out, “two employees, 
thus far, have caught symptoms of 
the disease in time and have under. 
gone successful surgery for skin 
cancer. It is too soon, of course, to 
fully evaluate results, but the very 
fact that the employees are taking 
advantage of a physical examination 
should prove of great benefit in 
detecting not only cancer, but other 
—— before they become disab- 
ing. 


seWESJAX DEVELOPMENT 
Company, Jacksonville, has acquired 
approximately 200 acres of prime in- 
dustrial land from the N. G. Wade 
Investment Company. Railroad lead 
lines are already into the property, 
natural gas lines have been extended 
to Lane Avenue, (the north-south 
center of the acreage, ) and the con- 
tract for another north-south road 
is about to be let. 

This land lies five and a half miles 
west of Jacksonville bordered on the 
south by Beaver Street, U. S. 90, and 
on the north by Commonwealth Ave- 
nue. 


s=PLANT CITY INDUSTRIAL- 
IST, C. E. Hardee has purchased 
Bay Concrete Industries Inc., Tam- 
pa producer of ready-mix concrete 
and blocks. The firm was previously 
owned by the wealthy Murchison 
brothers of Dallas, Texas. 

Hardee owns and operates Plant 
City Steel Corporation and the 
Hardee Manufacturing Co. 
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ssA PUBLIC RELATIONS confer- 
ence will be held at the University 
of Florida, December 6-8, 1960, 
presented by the General Extension 
Division of Florida in cooperation 
with The Management Center, Col- 
lege of Business Administration and 
the School of Journalism. 

According to the General Exten- 
sion Division, the conference “will 
provide an insight into, and a better 
understanding of the ways you can 
improve your community image.” 

Workshop sessions will be con- 
ducted for business, services, in- 
dustry, financial institutions and 
municipal officials. A registration 
fee of $65 per person will include 
two luncheons, a banquet, and text 
and course materials. 


ss NINE CORPORATIONS, which 
have made up A. F. Johns Proper- 
ties, Tampa, have been acquired by 
Industries and Mines, Inc., a pub- 
licly-owned Utah corporation with 
main offices at New York. 

At a meeting of stockholders of 
Industries and Mines in Tampa, Abe 
Johns was elected president, suc- 
ceeding Martin Lasher and the 
name of the firm was changed to 
General Utilities & Industries Cor- 
poration, with headquarters in 
Tampa. ; 

As a result of this acquisition, 
Johns, through an exchange of stock, 
holds majority ownership in General 
Utilities & Industries. Stockholders 
of Industries and Mines receive one 
share of General Utilities & Indus- 
tries for every five shares of Indus- 
tries and Mines held. Under the 
present set-up there are now 7% 
million shares of stock authorized in 
General Utilities & Industries, with 
a par value of 5 cents, and 2 million 
shares issued and outstanding. 

Indicating that a public offering of 
additional shares may be made in 
the near future, Johns becomes 
Tampa’s first developer and builder 
of conventional homes to be in a 
position to make a public offering 
of his stock. 

Johns pointed out that with fluc- 
tuations in home building operations 
and the high cost of financing, de- 
versification of operations will pro- 
vide a much more stable base for 
future activity. 

“Instead of concentrating our ef- 
forts primarily on home building,” 
he explained, “we intend to broaden 
the scope of our activities to empha- 
size commercial development and 
expand our industrial and utility 
services.” 
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There’s a new reflection in the St. Johns River in the heart 
of busy Jacksonville. Mirrored in the rippling river and 
rising 17 gleaming stories into the sky above is the new 
general headquarters of the Atlantic Coast Line Railroad. 


This new building in a new home town marks a significant 
step forward for the Coast Line. We believe it also stands 
as an apt symbol of the refreshing transition now at work 
throughout our industry ...one which promises unparal- 
leled expansion and modernization of rail services and 
facilities. 

Coast Line’s new home at the center of our operations 

in the growing South is tangible evidence of our faith 
in this new era of more and better services for 
our customers. 


...serving the Southeast Coastal 6 


ATLANTIC 


COAST LINE 


RAILROAD 
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RENT A DEPENDABLE 
HERTZ, TRUCK | 
Rent an extra truck from 
Hertz to keep deliveries on 
time! Modern Chevrolets 
or other sturdy trucks. All 
types—some with hy- 
draulic liftgates. Low rates 
include all gasoline, oil and 
proper insurance. Call 
Hertz anytime you need a 

dependable truck—fast! 


HERTZ 


Truck rental 





Miami, 4301 N.W. 27th Ave. 
Tampa, 101 South 12th St. 
Jacksonville, 1370 West State St. 


Our Newest Florida Office 
Orlando 
1230 W. Jefferson St. 








Have a company boat without investing 
company capital when you rent from 
Rent-A-Boat, Inc. Tax deductible, too. 
Have all the fun of a boat—and none 
of its bother. These are fully insured 
boats, fully equipped for weeklong 
sleep-aboard cruises. 
No complicated accounting 
procedures, total expenses are 
gathered in one simple statement. 
What are you waiting for? 


Write, wire or call today for brochure, 
price list, details. 







yc. 


200 WINDWARD PASSAGE 
CLEARWATER, FLA., PHONE: 35-8021 
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as GREATER MIAMI. supermar- 
kets have given up their dime charge 
for cashing checks after a stormy 
battle with the customers. 

Many — but not all — of the su- 
permarket chains in the Miami area 
began charging the dime to counter- 
act the number of bad checks they'd 
been receiving. 

Reaction was immediate and un- 
friendly and there were protests by 
the hundreds — to the newspapers, 
to the Better Business Bureau, to 
banks, even to the FBI. 

The customers did not have any 
strong objection to paying the dime 
fee for cashing salary or other checks 
that they did not write themselves. 
But they were up in arms against 
paying the dime on checks they 
specifically wrote to cover the cost 
of groceries they had just bought. 

So, the supermarkets, in general, 
will continue to charge a dime to 
cash checks other than those specific- 
ally written to pay the grocery bills. 

Meanwhile, one Miami area bank 
— the Miami National Bank — is 
working on a plan to issue “Certi- 
Checks” which will be paid for by 
the customer in advance. Issued in 
denominations from $5 to $1,000, 
they will insure that the money is 
in the bank before the check is 
written. 

Basically, the Certi-Check is sim- 
ilar to a bank cashier’s check. It 
provides the casher of a check with 
a guarantee from the Miami Nation- 
al Bank that he will collect his 
money. Under the Certi-Check sys- 
tem, there can be no bad checks and 
no “kited” checks. Before a Certi- 
Check is issued, the money behind 
it must have been deposited at the 
Miami National Bank by the person 
to whom it is issued. Each check 
is machine counter-signed with an 
officer's signature, assuring anyone 
who cashes it that it is good for what- 
ever amount appears on the check. 


aa NEW STATISTICS CONTINUE 
to point up Florida’s rapid industrial 
growth and Democratic Governor 
Nominee Farris Bryant has listed 
industrial development as the main 
goal of his administration. 

The State Industrial Commission 
reports Florida led all states in the 


number of major industrial plants - 


established during the fiscal year 
ending June 30. 

Florida was in first place with 
150 major new plants, Pennsylvania 
was second with 145 and California 
third with 131. 


—$__ 


A University of Florida study 
shows Florida surpassed the many. 
facturing growth rate of the United 
States in the period of 1954 to 1958, 
In that period Florida manufactur. 
ing advanced 28 per cent in value, 
80 per cent in payrolls and 40 per 
cent in total employes. 

For the same period the manu. 
facturing increase for the United 
States was 12 per cent in value, 18 
per cent in payrolls and was .7 per 
cent down in number of employes. 


a= MIAMI’S LARGEST DAILY i; } 
sponsoring a campaign which js 
being observed with a great deal of 
interest throughout the world. It js 
a “Send-A-Letter” campaign which 
it is hoped will go far toward easing 
tensions presently existing between 
the United States and Cuba. 

Adopting the slogan: “Missives 
instead of missiles!” the Miami Her- 
ald is asking each of its readers to 
write a letter to a citizen of Cuba 
residing in the island republic. The 
letter must be an assurance of friend- 
ship and must contain no arguments 
or touch upon debatable issues. If 
the letter writer is unacquainted 
in Cuba his letter will be directed 
by the newspaper to a “Cubano’ 
whose name will have been selected 
at random from a Cuban Telephone 
Directory or other available source 
of public information. If written in 
a language other than Spanish the 
letter will be translated into Castil- 
ian. And when it is delivered in 
Castroland it will be accompanied 
by a little note explaining its pur 
pose. The note will read: 

Friend: 

This is a Friendship Letter to a 
Cuban citizen from a citizen of the 
United States. 

It would be very pleasant to re 
ceive a reply from you so that we 
can continue a friendship that has 
grown through the years between 
our friendly nations. 

The average person confronted 
with a tense situation such as that 
existing between our country and 
Cuba has always felt that he could 
do little else than frown as he 
scanned the headlines. The Herald 
is convinced that this need not be 
so. For just ten cents—the cost of 
mailing a letter to Cuba—it is giving 
everyone the opportunity to do his 
part. And there is more than al 
outside chance that the “dime di 
plomacy” will succeed where the 
million-dollar variety has failed. 








udy 
anu- 


ited 


tur- 
alue, 
per 


anu- 
ited 
, 18 
- 
yes, 


Y is} 


h is 
al of 
It is 
hich 
asing 
veen 


Sives 
Her- 
rs to 
Cuba 
The 
iend- 
nents 
5. If 
inted 
ected 
yano” 
ected 
hone 
ource 
en in 
1 the 
vastil- 
din 
anied 
pur- 


to a 


f the 


‘Oo Te 
it we 
t has 
‘ween 


onted 
; that 
r and 
could 
is_he 
lerald 
ot be 
yst of 
ziving 


lo his 














Good electric service means plenty of power to meet 

all the demands. Tampa Electric Company is keeping ahead 

of the electrical demands of homes, businesses and industries 
in its service area by continually increasing 

generating capabilities and expanding other facilities. 

A new 175,000 kilowatt unit recently went into service at 
Tampa Electric's Gannon Station — the largest, most modern 
coal-fired power plant in Florida. This unit gives 

Tampa Electric a total generating capability of 735,000 kilowatts 
— an increase of 670,000 kilowatts since 1947. In addition, 
major equipment for a fourth unit at Gannon—190,000 kilowatts 
— is on order and this unit will be operational in 1963. 
Planning and building ahead as it does, Tampa Electric 

will always have an adequate supply of dependable electricity 
to serve the needs of the growing Tampa area. 
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ssUNITED STATES SUGAR Cor- 
poration is considering the possibil- 
ity of building an additional grind- 
ing mill in Florida, Dow Jones 
reports. 

U. S. Sugar is also discussing with 
Savannah Sugar Refining Corpora- 
tion the possibility of erecting a 
jointly owned refinery in Florida. 
Savannah Sugar buys U. S. Sugars 
raw sugar production for refining 
marketing. 

Harry T. Vaughn, president of 
U. S. Sugar, said no details of the 
two proposed projects are available, 
that a final decision on the sugar 
refinery is “at least three months 
away” and that it would take an- 
other year to build it. 

More definite was the announce- 
ment of a new sugar mill to be built 
in Belle Glade by the Florida Sugar 
Corporation. The mill is being 
moved from Louisiana and is ex- 
pected to be in operation by Octo- 
ber 1961. 

Joel T. Wilcox, port manager of 
the Port of Palm Beach, estimated 
it will employ about 200 persons 
and “will probably take 4,000 sugar 
cane cutters to supply a mill of 
that size.” 

The mill will begin producing 
1,500 tons of raw sugar a day and 
eventually 3,000 tons a day, which 
will be shipped by barge to refin- 
eries, probably in Savannah, Ga. 


as UNITED FUND efforts are get- 
tng under way around the state this 
month as cities set their goals for 
the 1961 fund raising campaigns. 

Tampa's United Fund agency re- 
ports its 1961 goal has been set at 
$1,065,000, the same figure as last 
year. Pledges totaled $1,011,292 dur- 
ing the period from January 1960 
to December 1960. 

Other goals set by some of the 
state’s larger cities for next year's 


drive, according to the United Fund 
of Greater Tampa are: 
Goal-1961 Raised-1960 
Miami $3,225,445 $2,705,016 
Jacksonville 1,539,000 1,486,538 
St. Petersburg 626,773 560,678 
Pensacola 525,477 516,853 
Orlando 511,000 502,678 
Florida’s various fund agencies 
raised $8,997,847 last year, 1.96 per 
cent of the $458,252,609 total raised 
nationally. 


ea WHAT ARE BELIEVED to be 
the longest prestressed beams ever 
produced in Florida have been 


made by Maule Industries, Inc. for 
Miami's new 36th Street Expressway. 

Each of the 20 beams made for 
the State Road Department is 103 


The longest prestressed beam ever produced in 
Florida stretches across Miami's new 36th St. 
Expressway. 


feet long, contains 23 yards of con- 
crete and weighs 95,000 pounds. 
They span 27th Avenue, a four-lane 
boulevard which the expressway 
must bridge. 


as A NEW IDEA in railroad service 
begins in a new Jacksonville city 
ticket office. 

With the opening of the skyscrap- 
ing Atlantic Coast Line Building, 
the railroad has announced a free 
ticket delivery service which travel- 
ers can obtain by just picking up a 
phone and ordering. 





Free Parking 





THE CONGRESS AIRPORT INN 


adjoining Miami International Airport 


for Business and Fun 
Luxurious—Modern—Air Conditioned Rooms 
featuring our POOL and CABANA CLUB 
for excellent food — 


KITTY HAWK RESTAURANT — FLIGHT DECK LOUNGE 
Home of Miami Wings Club 


1850 N.W. Lejeune Road 


Warren Freeman, Gen. Mgr. 


for refreshing drinks 


For Reservations Call NE 5-0411 
Miami, Florida 
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wa ONE OF THE LARGEST grove. 
holdings in St. Lucie County has 
been sold to Sargeant Citrus Prod. 
ucts, Inc., Lakeland, for a reported 
$2,250,000. 

Included in the sale of some 90) 
acres of bearing citrus trees is q 
substantial interest in an Indian 
River packing house, an undisclosed 
amount of unimproved land suitable 
for additional groves, and grove 
machinery and equipment. 

The new owners, who bought the 
groves from Mrs. Frances Ker 
Keister of Lynchburg, Va., produce 
citrus products under the Golden 
Gift Citrus Juices label. Stanley 
Sargeant, vice president of the firm 
said the acquisition would mean 
approximately 200,000 boxes of fruit 
will be handled additionally by the 


company. 


w= THE ONLY SCHEDULED all. 
cargo U. S. flag carrier to Latin 
America moved its headquarters 
from St. Petersburg to Miami last 
month. 

Officials of Aerovias Sud Ameri- 
cana Inc. said the move was “nec- 
essary to retain volume and cut 
overhead.” 

Francis §. Buchanan, board chair- 
man of ASA, said five top executives, 
including Victor Carmichael, presi- 
dent of the firm, have transferred 
to Miami while dismissal notices 
have been sent to 82 St. Petersburg 
employes. 

Buchanan said the carrier hopes 
to develop new routes into Vene- 
zuela, Columbia, Peru and several 
Central American countries. 


ssQORLANDO’S TUPPERWARE, 
owned by Rexall, plans to invade 
Europe and Australia with home 
parties, according to an Orlando 
Sentinel editorial. 

In the U. S. and Canada Tupper- 
ware employs thousands of house- 
wives and many of their husbands 
to do their multi-million dollar an- 
nual business. 

“For the invasion of Great Britain 
and Europe, plus Australia,” the 
Sentinel said, “plan is to use Tup- 
perware-trained war brides to sell 
their former countrymen and wom- 
en. Almost 500 war brides have 
already offered their services.” 

The article stated that Tupper 
ware’s president Hamer Wilson fig- 
ures the foreign business about to 
get under way will amount to 10 
per cent of sales within five years 
and 25 per cent of sales within 10 
years. 
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ow PLANS FOR A FOURTH power 
plant to serve the electrical require- 
ments of its service aréa have been 
announced by Tampa Electric Com- 
any. 

Eibough actual construction plans 
have not been firmed up as yet, the 
utility firm revealed that some 150 
acres of land approximately 10 miles 
south of Tampa will be utilized for 
the site of the new plant. 

The new power plant, when con- 
structed, will be similar to Tampa 
Electric's Gannon Station at Black 
Point. It will be coal-fired and will 
have a deep water channel some 200 
feet wide and 35 feet deep in order 
that coal can be brought in by ship. 
Rail unloading facilities will also be 
provided, utility officials announced. 

Actual operation of the new plant 
will probably begin sometime in the 
late 1960's, Tampa Electric officials 
stated. They said that preliminary 
engineering and dredging at the 
site would possibly start about five 
years in advance of the actual oper- 
ating date. 


asA TWO-YEAR-OLD RUMOR 
tracked down by a determined real 
estate man has paved the way for 
Montgomery Ward to build its big- 
est Florida store in Orlando as the 
rst major unit in Central Florida’s 
largest shopping center. William C. 
Coleman, Jr., former state represen- 
tative, went to Chicago and New 
York tracing rumors that the depart- 
ment store chain was interested in 
a Central Florida location. Nego- 
tiations have finally been sealed. 

Montgomery Ward announced 
construction would begin before 
year’s end on a two-story department 
store that would employ at least 500 
persons and would enclose 220,000 
square feet of floor space on a site 
on the west outskirts of Orlando. 
Within two years the $6 million, 
800,000 square foot Orlando Plaza 
shopping center is due to be com- 
pleted. 


esFLORIDA STEEL CORPORA- 
TION of Tampa and Easterby and 
Mumaw, Inc., Charlotte, N. C. are 
merging. 

Easterby and Mumaw are engag- 
ed in steel fabrication and ware- 
housing at plants in Charlotte and 
Raleigh, N. C. Florida Steel is is- 
suing 113,000 shares of its common 
stock in exchange for all stock of 
Easterby and Mumaw, making a 
total of 1,180,817 shares of Florida 
Steel outstanding. 
































101 Million Dollars in 
Homemade Buying Power! 


General Telephone has heartily welcomed the new 
industries which have located in its service area in the 
past few years. We recognize that new capital investments 
and payrolls contribute measurably to a sounder and more 
diversified economy for the Central West Coast of Florida. 


But sometimes, in the justified enthusiasm that attends 
the construction of a new plant, the “home folks” who 
have been a substantial factor in the improved economy 
of our area for many years, are sort of taken for granted. 


For example, General Telephone has budgeted 
$67,000,000 in capital investments during the next two 
years. As a yardstick, this is more than the total investment 
made by new industries moving into our area during the 
past two years, according to information available. 

And the more than $34,000,000 General Telephone will 
pay its employees in 1960 and 1961 will far exceed those 
new industrial payrolls. Add the investment and payroll 
figures and you get a grand total of $101,000,000 in home- 
made buying power! 


We all want new industries to keep on coming here. 
And your telephone company will realistically demonstrate 
its confidence in the future of Florida’s Central West Coast 
by continuing its whopping investments in plant and 
equipment—to serve new industry, as well as the require- 
ments of the area’s expanding economy. 


We are working harder than ever today, to serve you 
even better tomorrow. 


GENERAL TELEPHONE 


America’s Largest Independent Telephone System 
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eeFLORIDA AVERAGE FARM 
income soared by $2,649 to $6,174 
in 1959, according to figures re- 
ported by the Commerce Depart- 
ment. 

This figure far exceeds the $1,688 
increase in income of the average 
farm in California—the state with 
the second biggest advance in ag- 
ricultural income. 

During 1959, the state’s farms 
produced a little over 9.1 million 
tons of food, feed and fiber, exceed- 
ing the record of 8.8 million tons 
set in 1956. The $813 million valua- 
tion set on the above production 
exceeds 1958 by 15 per cent and 
also set a new record, the Florida 
Crop and Livestock Reporting Serv- 
ice announced. 


sa EXPANSION OF JACKSON- 
VILLE’S city limits, sorely needed, 
faces rough sledding. 

On the basis of preliminary 1960 
census figures, Jacksonville, long 
Florida’s number two city, slid into 
third place behind Tampa, which in 
1953 more than doubled its area by 
annexation. But Jacksonville's Du- 
val County (pop. 450,584) kept a safe 
lead over Tampa's Hillsborough 
County (pop. 391,965) showing that 
Metropolitan Jacksonville is still 
firmly in the number two spot be- 
hind Miami. 

In the 1959 session of the Legisla- 
ture, the House approved a workable 
annexation law for Jacksonville, but 
Duval’s Senator Wayne E. Ripley 
killed it in the Senate by attaching 
an impractical amendment, which 
‘ould have required a new election 
of all city public officers immediately 
after annexation. Since Jacksonville 
city officials had all recently been 
elected to four-year terms, they did 
not favor the bill with the amend- 
ment. 

It is sometimes pointed out there 
are two existing laws which would 
enable Jacksonville to expand with- 
out special legislation. The first is 
Florida’s general statute on annexa- 
tion. It permits the City Council to 
call an election of all registered 
voters in the city and in the area to 
be annexed. It requires a two-thirds 
favorable majority. Experienced ob- 
servers believe such a majority could 
never be obtained. 

The second annexation law is a 
special act of the 1923 Legislature. 
It enables the Jacksonville City 
Council, after holding hearings, to 
pass an annexation ordinance, which 
must then be approved by the City 
Commission, and then, in a special 


12 
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election, by a majority of the voters 
in the areas to be annexed. Because 
the law does not give adequate pro- 
tection to the citizens of the annexed 
areas in matters of zoning and 
licensing, even if arinexation could 
be achieved this way (and few be- 
lieve it could) it would be followed 
by endless litigation. 

So a special act by the Legislature 
is the only real hope Jacksonville has 
to expand its city limits. Now, Sen- 
ator Ripley (as quoted in the Florida 
Times-Union) says: “I am opposed 
to any annexation plan that would 
make annexed areas responsible for 
debts of the city and which do not 
have any ceiling on millage.” Since 
most of the citys projects have been 
financed with revenue certificates not 
based on property taxes, and since 
there is no ceiling on any Jackson- 
ville taxes (except, of course, school 
taxes) the chance for a special an- 
nexation act being passed in any 
Legislature of which Senator Ripley 
is a member are slim. 


ss GULF POWER CO. has opened 
bids on 10 million dollars worth of 
securities it plans to sell to help 
finance a proposed 35 million dollar 
construction program. 

A company spokesman at Pensa- 
cola said the proceeds of the sales 
will be used to implement the con- 
struction program planned for North- 
west Florida for 1960, 1961, 1962. 





STATEMENT REQUIRED BY ACT OF 
AUGUST 24, 1912, AS AMENDED BY ACTS 
OF MARCH 3, 1933, AND JULY 2, 1946 
SHOWING OWNERSHIP, MANAGEMENT 
AND CIRCULATION OF FLORIDA TREND 
MAGAZINE. 

Florida Trend is 
Tampa, Florida. 
1960. 

State of Florida 
County of Hillsborough: SS. 

Before me, a Notary Public, in and for the 
State and County aforesaid, personally ap- 
peared Harris H. Mullen, who, being duly 
sworn according to law, deposes and says that 
he is Publisher of Florida Trend Magazine and 
that the following is, to the best of his knowl- 
edge and belief, a true statement of the 
ownership and management, etc. of the afore- 
said publication for the date shown in the 
above caption, required by the Act of Congress 
of August 24, 1912, embodied in section 443, 
Postal Laws and Regulations. 

That the names and addresses of the pub- 
lisher, editor and manager are: Publisher and 


published monthly at 
Statement is for September 6, 


Editor, Harris H. Mullen, Tampa, Florida; 
Managing Editor, John L. Lippe, Tampa, 
Florida. 


That the owners are (names and addresses 
of stockholders owning or holding 1 per cent 
or more of capital stock) : 

Florida Grower Publications, Inc., Tampa, 
and Florida Grower Press, Inc., Tampa. 

That there are no bondholders or mortgages. 

That the average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the 12 months preceding the 
date shown above was: 4,500. 

(Signed) HARRIS H. MULLEN 

Sworn and subscribed before me this sixth 
day of September, 1960. 

(Seal) MRS. B. M. BUSUTTIL 
Notary Public for the State of Florida at large. 
My commission expires December 18, 1961. 
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BUILDING DEALER 

ALABAMA Macon 

Anniston Dixie Metal Co, 

The Concrete Products 2014 Riverside Dr, 

Co. P. O. Box 1002 

520 W. 2Ist . PHONE: SH 3-7437 
P. O. Box Savannah ; 


287 
PHONE: “AD 7-2091 
Birmingham 
Atlantic Steel Co. 
Steel Bidg. Division 
P.O. Box 3067 Avondale 
Sta. 
4230— Ist Ave., South 
PHONE: WO 1-2147 
Dothan 
Hollis & Spann, Con- 
tractors 
202 S. Alice St. 
PHONE: SY 2-1391 
Huntsville 
Putman Const. Co. 
120 Leeman Ferry Rd., 


PHONE: JE 6-6337 

Montgomery 

American All-Steel 
Bldgs. Co., Inc. 

P. O. Box 3182 

1701 Owens St. 

PHONE: AM 4-3207 

Piedmont 

Ellis-Allen Tractor Co. 

104 N. Main St. 

PHONE: GI 7-4561 

Tuscaloosa 

Charles Temerson & Sons 

P. O. Box 378 

2104—4th St. 

PHONE: PL 2-1506 

FLORIDA 

Gainesville 

H. A. Lee Steel Co. 

1800 N.E. 23rd Blvd. 

P. O. Box 605 

PHONE: FR 6-7741 

Jacksonville 

Atlantic Steel Co. 

P. O. Box 2614 

1641 Landon Ave. 

PHONE: EX 8-5231 

Largo 

Bailey Builders, Inc. 

420 Indian Rocks Road 

PHONE: JA 4-1454 

Ormond Beach 

Tom Daugherty Steel 
Bidgs. 

666 Buena Vista Ave. 

PHONE: OR 7-1868 


Riviera Beach 

Wambaeugh Steel Bidgs. 

333 Linda Lane 

P. O. Box 86 

PHONE: VI 4-1995 

Sarasota 

Atlas Construction, Inc. 
1027 N. Washington 
Bivd. 

P.O. Box 1418 

PHONE: RI 7-0727 

Tallahassee 

J. H. Dowling & Son 


oO. 
PHONE: 2-2616 
Tampa 
Atlantic Steel Co. 
4126 N. Armenia Ave. 
PHONE: RE 6-3563 


GEORGIA 
Albany 
Dixie Const. Co. 
216 S. Mock Road 
PHONE: HE 5-4011 
Atlanta 
Atlantic Steel Co. 
Steel Bidg. Div. 
1300 wager St., NW 
P.O. 1714 
PHONE. TR 5-3441 
Augusta 
M. H. McKnight & Son 

Const. Co. 

1490 Wrightsboro Rd. 
P.O. Box 63 
PHONE: PA 4-8208 
Brunswick 
F&H, Inc. 
P. O. Box 960 
PHONE: AM 5-2641 










Savannah Iron & 
—. 
ast a St. 
P. O. Box 509 o. 
PHONE: AD 4-5188 
Thomasville 
H. & H. Const. & 
Co., Inc. 
P. O. Box 576 
PHONE: CA 6-5533 


MARYLAND 
Hagerstown 
Callas eg Ine, 
P. O. Box 1065 
PHONE: RE 9-8400 


NORTH CAROLINA 
Charlotte 
Roebuck Bidgs. Co. 
P. O. Box 8012 
2400 Wilkinson Blvd, 
PHONE: FR 5-1294 
Winston-Salem 
True Wall Steel Co. 
738 East 28th St. 
P. O. Box 4024 
PHONE: PA 3-2494 


SOUTH CAROLINA 
Charleston 
C. C. Rhodes Lumber 
441 Maybank Highway 
P. O. Box 3315—St. 
Andrew Brn. 
PHONE: SN 6-1656 
Columbia 
Roebuck Bidgs. Co. 
726 S. Edisto Ave. 
PHONE: AL 4-2942 
Roebuck 
i 1 Co. 
P.O. 128 
Filohoey 221 
PHONE: Spartanburg 

5-2401 


TENNESSEE 
Chattanooga 
Southern Sales & E 


°., Inc. 
627 Shallowford Rd. 
PHONE: OX 8-2315 
Clarksville 
Thomason & Reece 
College at Second St. 
P.O. Box 733 
PHONE: MI 7-5245 
Columbia 
L. S. White & Co. 
1118 S. Garden 
P. O. Box 582 
PHONE: EV 8-9123 
















Dyer 

Stockton Iron Works 
Highway 45 W., No 
PHONE: 3428 


PHONE: 2-3321 
Johnson City 

J. E. Green Co. 
Division St. 

P. O. Box 270 
PHONE: 707 
Memphis 

John Cassidy Const. 
801 Roland St. 
PHONE: BR 6-734] 
Nashville 

Herndon & Merry, |! 
510—39th Ave., N. 
PHONE: CY 8-3303 


VIRGINIA 
Portsmouth 
James T. Copley, Inc. 
2618 New Suffolk H 
PHONE: HU 8-253] 


WEST VIRGINIA 
Beckley 
Meadows Lumber Co, 
Inc. 
P. O. Box 1571 
701 S. Eisenhower Dr. 
PHONE: CL 3-5887 
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DixiRib 
PERMA-COLOR PANELS 
add New Beauty and Versatility to URAL BUILDINGS 


Your DIXISTEEL Building can be as bright and beautiful as you 
want it. Six modern, compatible colors offer unlimited opportuni- 
ties in style and appearance. And the distinctive design of DIX1RIB 
Panels takes full advantage of light reflection and shadows to 
further enhance the beauty of DIXISTEEL Buildings. 

Drx1R1iB Perma-Color Panels are roll-formed from 26-gauge 
galvanized coiled sheet. They are 100°; plumb and true every 
time, fit together easily and perfectly. The two-coat, baked-on 
vinyl enamel finish wili last for years—resists corrosion, weather, 
rust, and abrasion. 

DIXISTEEL Buildings offer you a low-cost, quick way to have 
a modern, colorful building for any purpose. Get the facts from 
your nearest DIXISTEEL Building dealer, or... 


7 TEAR OFF AND MAIL THIS COUPON FOR FULL INFORMATION 
LI Yes! 
Please send me data and information on DIXxISTEEL Buildings 
OO iia 
COMPANY. 


STREET ADDRESS _ 


a 












There are 183 basic designs in the DIXISTEEL Building 
line from which any combination can be made to pro- 
vide buildings of any size or type, with either standard 
4:12 or Lo-Line 1!4:12 roof pitch. All are clear-span, 
free from columns or posts. Standard lengths are based 
on inside dimensions to provide maximum interior floor 
space and simpler adaptations for masonry fronts. 
There are many outstanding features your DIXISTEEL 
Building dealer can tell you about. 


CHEAPER THAN RENT—LOW COST FINANCING AVAILABLE 


DIXISTEEL Buildings cost so little, more often than not 
it is cheaper than renting. DIXISTEEL Building dealers 
can arrange for complete financing at low cost with as 
little as 25°% down and the balance payable over a 
period of 10 years. 


No Post 
Postage Stamp age 
Necessary 


If Mailed in the 
United States 








BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. 549, ATLANTA, GA. 











Steel Building Division 
1300 Mecaslin Street, N.W. 
Atlanta 1, Georgia 





Addressee 
Atlantic Steel Company — 


i 


The distinctive design of DixiRib Panels not only adds to the 
beauty of DIXISTEEL Buildings, but provides greater strength} 














and rigidity, and improved drainage. Ribs are one-third higher 
than previously. Wall panels can be any length, and roof panels 
up to 20 feet, eliminating unsightly overlapping. An improved 
drain groove in the side lap provides drainage of moisture 
created by capillary action. 


DIXISTEEL BUILDINGS 
are backed by the makers of 


ATLANTIC STEEL COMPANY 
ATLANTA, GEORGIA 






































is to the 
strength 
d higher 
fF panels 


nproved 
moisture 











a 


He 





A leading Miami clothier was recently asked his 
opinion about the tangible personal property tax on 
inventories. “Do I have to use decent language?” he 
exploded, “Or can I swear?” 

He was expressing the commonest opinion of what 
is usually regarded as Florida’s unfairest tax. 

There is no question that the inventory tax is far and 
away the state’s most unpopular tax among the business- 
men who must pay it. 

A do-or-die effort by a large segment of Florida’s 
business community to obtain relief from this tax is 
going to be made when the 1961 session of the Legis- 
lature meets next spring. The Florida Council of Busi- 
ness and Industry is currently raising a $75,000 fund 
for the purpose. 

“We have been told that our cause is just,” said an 
Orlando leader of the movement. “Agencies created 
by the Florida Legislature itself have repeatedly ad- 
vised that this tax should be reappraised in order to 
remove the present inequities.” 

One state senator, a member of the Legislature's 
interim committee on finance and taxation, said that 
most legislators would like to relieve businessmen of 
the hardship this tax causes. “But we've got to have 
some way to replace the revenue.” 

Though relief from the inequities of the inventory 
tax is being sought through the Legislature, it is not a 
state tax. As part of the ad valorem tax structure it is 
a local—county and municipality—tax. 

The Florida constitution requires county tax assess- 
ors to assess all kinds of tangible personal property 
owned by Florida residents. The law defines tangible 
personal property as “all goods, chattels, boats, vehicles 
(except motor vehicles), animals and other articles of 


War on Inventory Tax Inequities Raises 
Problem of Alternate Revenue Source 





value capable of manual possession and whose chief 
value should consist of the thing itself and not what it 
represents.” Tangibles include business fixtures, stock- 
in-trade (inventories), equipment and machinery for 
shop, plant and farm; livestock, personal effects, etc. 
They are taxed at the same rate as real property. 

There is a $1,000 exemption on household goods. 
Most private individuals, therefore, are not taxed. A 
1958 study of Dade County, for example, revealed that 
only 2.4 per cent of all householders paid any personal 
property tax. The bulk of the burden, as is the case 
with real property taxes, falls on business. 

Assessment of tangible personal property is legally 
at full cash value. It is usually made on the basis of a 
return filed with the county tax assessor. If a return 
is not filed, the assessor himself makes the assessment. 

In the case of equipment and machinery, methods 
of determining depreciation can be worked out with 
the assessor. No depreciation is allowed on inventory. 
If goods offered for sale are held over from one year 
to another, a full tax is paid on them each year they 
are part of the inventory. 

As with all ad valorem taxes, there are great varia- 
tions in assessments from county to county. This is be- 
cause the term “full cash value” is not defined in the 
law. No methods for arriving at values are given. These 
problems are left to the discretion of the individual tax 
assessors. Where businessmen don’t know what per- 
centage of real cash value the assessor uses on inven- 
tories, they are placed in a puzzling position. 

Businessmen point out numerous reasons why it is 
impossible to tax inventories equitably. 

The tax is levied on average inventory during the 
year. But the rate of inventory turnover varies greatly 
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Effort to Repeal Inventory Tax in 1959 Failed... 


among the different types of business. A furniture or 
clothing store, for example, will turn its inventory over 
two and one-half or three times a year. A grocery store 
may turn its inventory over every week. The furniture 
or clothing store therefore pays 15 or 20 times as much 
tax on the stock-in-trade it purchases during the year 
as the grocery store pays. 

Frequently, the tax paid is highest when business 
is poorest. 

A Sarasota retailer who caters to the tourist trade 
closes his place of business during the summer months 
when he goes on buying trips to purchase his stock- 
in-trade for the following season. Ordinarily, he anti- 
cipates his needs fairly accurately and he has less than 
$5,000 in inventory left over at the end of the winter 
season. But last season was a poor one and he was left 
with over $20,000 in unsold inventory on which he 
must pay a tax. “The slower business is, the more tax 
I've got to pay,” he says. “It doesn’t make sense.” 

Says Julian P. Myrick of Orlando, Board Chairman 
of the Florida Furniture Dealers Association: “We are 
now in the midst of a period of business uncertainty. 
Numbers of furniture stores have recently been forced 
out of business. In the process of liquidation, creditors 
have found that floor inventories are bringing substan- 
tially less than book value. In numerous cases of death 
of the principal, the widow or survivors have found it 
extremely hard to realize even 50 per cent of the in- 
ventory.” 

Myrick continues: “The inequality of assessment 
from county to county places another unfair burden 
upon our type of retailing. Trade wise, we in Orlando 
cover an area of about 10,000 square miles, embracing 
several counties. With improved highways, the trade 
area is continually expanding. Advantages which com- 
petitors in other counties enjoy because of more favor- 
able tax structures increasingly mean the difference 
between completing a sale or losing it, between profit 
and loss.” 

A Jacksonville retailer has this to say: “A large part 
of our inventories represent borrowed capital on which 
we pay a high rate of interest. Borrowed money invest- 
ed in inventories represents a liability, but the inven- 
tories are taxed as assets.” 


Inequitable Taxation 


“No matter on what basis you define equitable taxa- 
tion—whether on ability to pay or consumption of public 
services—the inventory tax turns out to be inequitable,” 
states an official of the Florida Council of Business and 
Industry. Contractors, professional people and service 
industries ordinarily pay no inventory tax. Yet their 
business profits are certainly as great as those of retail 
and wholesale merchants. And they receive the same 
fire and police protection, their children and their em- 
ployees’ children attend the same public schools.” 

County tax assessors recognize the inequities of the 
inventory tax. But they say their hands are tied. Bob 
Walden, Hillsborough County assessor, claims too many 
exemptions have thrown the entire ad valorem tax 
structure out of kilter. The more exemptions there are, 
the more impossible it becomes to assess property with 
any pretense of equity. He recalled how homestead 
exemption has played hob with ad valorem taxation. 
He does not favor exempting inventories. “We can’t 
keep whittling away at the tax base. Without changing 
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the whole ad valorem tax structure, we can’t afford 
any more exemptions,” he said. 

“We tried to have the inventory tax repealed in 
the 1959 session of the Legislature,” says Dallas L. Hos. 
tetler, secretary of the Florida Council of Business and 
Industry. “We failed because we did not sufficiently 
inform ourselves both factually and legally. The 
attorney general has told us that repeal of the in. 
ventory tax is not possible without a constitutional 
amendment, approved by a vote of the people. Such a 
constitutional change is unlikely. However, the Legis. 
lature can reclassify business inventories for tax pur 
poses, and tax inventories at rates comparable with 
cash in the bank or accounts receivable.” 

The Florida Council of Business and Industry was 
formed in November, 1957 for the purpose of promoting 
more equitable taxation of business in Florida. It is a 
federation of more than a score of state wide trade 
associations, with headquarters in Winter Park. Under 
managing director William A. Mills, it has accepted 
leadership in seeking relief from the burdensome 
inventory tax as its top priority project. 


Council Needs $75,000 


The Council is beating the bushes throughout the 
state seeking to gather maximum support for its drive 
to obtain relief from the inventory tax when the 1961 
session of the Legislature meets. It is endeavoring to 
raise $75,000 to do the job properly. “This is the crucial 
year,’ says Hostetler. “As favorable an opportunity 
probably won’t come again for many years. We cant 
afford to fail through lack of state wide support.” 

The big reason next year is seen as one of golden 
opportunity is because the Legislature’s interim com- 
mittee on finance and taxation, chairmanned by Senator 
Tom Adams of Orange Park, is now studying new tax 
laws. This committee’s objective is a complete revamp- 
ing of Florida’s tax structure to distribute the load 
more equitably among individuals and business firms. 
William J. Roberts, the committee’s General Counsel, 
explains that from the time the limited three per cent 
sales tax was enacted in 1949 up to date, the state's 
tax structure has grown in a hodge-podge manner as 
the Legislature struggled to finance new and expanded 
services brought on by heavy growth. 

“Insofar as the state government is concerned,” 
Roberts says, “there is unlikely to be any serious emer- 
gency to be financed by the 1961 Legislature. The 
cities and counties, however, have a critical problem 
in finding enough money to finance their services, and 
that will be one of the major tasks of this committee.” 

An important aspect of the Florida Council of Busi- 
ness and Industry’s campaign is to obtain accurate and 
meaningful information. “We are at the present time 
engaged in a comprehensive study of the impact of the 
inventory tax upon various types of business in every 
one of the 67 counties of the state,” says Walter G. 
Allen, Jr., vice president of the Allen Drug Company, 
Orlando, and director of the Florida Wholesalers Asso- 
ciation, who is active in the Council’s program. In its 
previous unsuccessful effort to obtain repeal of the 
inventory tax, the Council failed to dig up enough 
facts and figures properly to inform the Legislature. 
“Sound judgment either in business or in government 
must depend on adequacy of information,” says Allen. 

R. Bob Smith, Tampa CPA, has been employed to 
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make a thorough study of the tax and its effects in 
each of the 67 counties. 

On the basis of preliminary studies, Smith estimates 
that in 1959, total taxes paid on tangible personal 
property in Florida came to about $63 million. Of this 
total, the inventory tax accounted for about $33 mil- 
lion, or just over half. “Of course these totals rise each 
year, he says. “For 1960, my guess is that the total 
amount paid on tangible personal property will be 
about $70 million. The total paid on inventories will 
have risen at about the same rate. These taxes account 
for 18 or 19 per cent of all ad valorem tax revenues 
of cities, counties and schools. It’s a big slice of revenue 
to replace.” 

How can inventory tax relief be brought about? 

According to the Council, it will be a gigantic job 
requiring the active participation of affected business- 
men in every corner of the state. 

Most knowledgeable persons believe the entire ad 
valorem tax structure is archaic, outmoded, and should 
be done away with. 

Listen to Hillsborough County Assessor Bob Walden, 
who is the center of a hot controversy because of his 
assessments. 

“Ad valorem taxation came into being when all 
forms of taxation were quite different from today. In 
those days (when the Florida constitution was drawn 
up) citizens who owned property were best able to pay 
taxes and levying taxes on property was the fairest way 
to do it. Remember this was before the federal govern- 
ment adopted the income tax, and before the state 
government adopted consumer and user taxes. Federal 
and state government expenses were low, and except 
for excise taxes, just about the only taxes anybody paid 
were on property. If individuals couldn’t pay their taxes 
in cash, they could pay them by contributing days of 
labor on county projects. They'd go out personally and 
work building schools and roads. The tax burden was 
spread pretty equally on everyone. 

“Then income taxes and consumer taxes came in at 
the federal and state levels. They were well suited to 
the changing way of life in America. They spread the 
burden. 


Tax Base Has Gotten Narrower 


‘But the ad valorem tax remained the bulwark of 
financing local government services. Now work days 
have disappeared, and homestead exemption has come 
along to excuse most citizens from paying any property 
taxes at all. The tax base has gotten narrower and nar- 
rower until the ad valorem system is no longer capable 
of doing the job it once did very well. If tax assessors 
were able to write their own tax laws, there would be 
many and drastic changes.” 

CPA Bob Smith agrees with him. “Ad valorem taxes 
are an inherently unfair and illogical means of financing 
modern local government. Property taxes have been 
eliminated at all levels of government except the local 
level, and the only reason they are not eliminated there 
is because nobody can think of an acceptable substitute. 
In some other states they have been replaced by the 
income tax, but that is forbidden in Florida by the state 
constitution.” 

Many persons believe that a change in the tax 
structure must come, and that it will come through 
collection of taxes in the various counties by the state, 


... Problem of Ad Valorem Taxation Primarily with Larger Counties 





“The stock-in-trade tax, from a standpoint of 
uniformity and of equity as among businesses, is 
subject to much the same criticism as any ad 
valorem tax levied on a county-by-county basis. 
The millage rates differ widely from county to 
county. Perhaps a more telling point against the 
tax is the probability that within any one county, 
assessment ratios will vary from business to busi- 
ness, and thus the tax will bear much more heavily 
upon one business than upon another. Inherent 
in the tax is an inequity since the tax penalizes 
those businesses with large inventories and low 
rates of turnover and an inventory which is large 
in comparison with the volume of business.” 

—from a report of the Florida Citizens 
Tax Council, which was created in 1957 
by an interim committee of the Legis- 
lature. 











which will return the revenues to the counties in which 
they were collected. 

Assessor Walden points out that this trend has al- 
ready started. Roads were once built and maintained 
by money from county general funds. Now a portion 
of the gasoline tax, collected by the state, is returned 
to the counties for this purpose. The same is true of 
a portion of the cigarette tax. Walden believes that 
this trend will accelerate. 

But Smith sees great difficulties in expanding this 
trend, at least in the direction of making taxation of 
tangible personal property a state function. Under 
present apportionment, the small counties control the 
Legislature and the Legislature controls what happens 
in the counties. “The problem of ad valorem taxation 
is primarily with the larger counties, where the need 
for raising local revenue is greatest. Because small 
counties receive higher per capita revenue from state 
sources, the problem of financing local government is 
not so pressing with them.” 

In the meantime, Florida businessmen realize that 
alternate sources of local government revenue must be 
found before the Legislature can grant relief from the 
inventory tax. Virtually everyone who is giving thought 
to the problem looks for a solution in which the state 
will collect the taxes, and return them to local govern- 
ments. 

Some individuals advocate broadening the base of 
the sales tax, and returning the additional revenues to 
the counties from which they were collected. 

Others foresee that inventories, and possibly all 
tangible personal property, will be taxed by the state 
in much the same way that intangibles are now taxed. 
This would tend to equalize the tax from county to 
county. 

Still others advocate a new kind of tax, about which 
they are not specific, which would be paid by all 
classes of business. They want a tax which would fall 
equally on contractors, service businesses, professional 
people and on merchants. 

The Florida Council of Business and Industry will 
make its specific recommendations after the study by 
R. Bob Smith is completed. End 
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RATHMAN KEEPS IN SHAPE 


Winner of the Indianapolis ‘’500’’ Race 
Finds Plenty of Thrills in His Business, Too 


A Miami businessman pulled 
triumphantly into the winner’s circle 
at the 1960 world-famous Indian- 
apolis “500” Championship Race. 
No longer a “bridesmaid”, Jim 
Rathman had driven his car at an 
average speed of 138.45 mph to 
capture the championship and to 
reach the top in his chosen career. 


Raced Hot-Rods 


The 32-year-old head of Jim 
Rathman’s Inc., in Miami, started 
out at a very early age racing in a 
hot-rod on the streets of his native 
city, Los Angeles, and from then on 
his chief interest has been in racing 
and cars. After he found he could 
win money in hot-rod racing, he 
went in for bigger cars and bigger 
races and longer hours of driving. 





Jim Rathman, 32-year-old, head of his own. 
Miami automotive engine repair and mainte- 
nance firm, is right at home behind the wheel 
in business as well as racing. 
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Although his sights had been set 
on the big “500” at Indianapolis for 
some time, it took him three years 
to get there. He was still too young 
at the age of 17 to race legally in 
this event, but desire and ambition 
prompted him to borrow his broth- 
ers name (his real name is Richard) 
and license. In his first race he 
placed eleventh, and since then he 
has placed fifth once and second 
three times. In 1959, he lost the 
championship by a mere 19 seconds! 


Other Wins 


Besides the big victory in 1960, 
Jim has racked up other wins in 
recent years, including the Daytona 
Beach “100” and “50” in 1959, and, 
at Monza, Italy, in 1958, he set a 
record of 166 mph in a race similar 
to the “500” here. 

Jim (or Richard) drives for Ken 
Paul Corporation of Florida, which 
is headed by Lindsey Hopkins (for 
whom a vocational school in Miami 
is named), and the “500” champion- 
ship gave him the Ken Paul Corpo- 
ration prize money, $100,000, which 
was split three ways—among_ the 
corporation, the pit crew, and the 
champ himself. Jim also received 
the official pace car, a 1960 Oldsmo- 
bile convertible, along with all the 
honors. He has been the top over- 
all money winner ever since he 
started racing at the Indianapolis 
Speedway. 


Automotive Business 

But, not satisfied with just racing, 
Jim started a “sideline” a few years 
ago. Jim Rathman’s, Inc., automotive 
engine repair and maintenance bus- 
iness was established because Jim 
liked to work with automobiles. 
This proved so successful that al- 








ready it has been necessary to move 
into a larger plant. 

Then, more recently, Jim went 
into the manufacturing field. He 
now turns out Go-Karts, miniature 
racing cars for small fry and for 
older racing enthusiasts. He builds 
them with dual or single engines, 
open and racing bodies. These 
midget racing cars have become 
quite a “craze” in some cities and 
the result has been “big business” 
for Jim. 

In the new Miami _ location 
the combined enterprise occupies 
100,000 square feet of floor space, 
where in addition to the Go-Kart 
factory and tune-up stalls for auto- 
mobiles and other work areas, there 
is an impressive large sales show 
room in which a complete line of 
equipment for Go-Karts, as well as 
most makes of automobiles, is dis- 
played. 


Works with Mechanics 


Jim boasts of having some of the 
best mechanics in the entire area 
and the most up-to-date equipment 
to be had. No job is too large or too 
small for him to handle—and he 
works right along with his top me- 
chanics. Customers come from many 
parts of the state for the assurance 
of “that extra something” and a job 
well done at fair and reasonable 
cost. 

By applying the formula of “full 
speed ahead” both to his racing 
career and to his business, Jim has 
moved into the winner’s circle in 
both fields. 

And the 1960 championship is 
only a milestone in his career, for 
he plans to enter next year’s Indian- 
apolis “500” and many others after 
that. End 
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COMPANIES: 


Homer R. Denius, president, and George S. 
Shaw, senior vice president, first conceived of 
their own company ten years ago while watch- 


ing a V-2 take off at Cape Canaveral. 








Radiation, Inc. 


Florida Firm Realizes Necessity for 
Further Diversification in Commercial Field 


FLORIDA TREND | October 1960 


J ust 10 years ago, Radiation, Inc, 
was but a gleam in the eyes of Hom. 
er R. Denius and George S. Shaw, , 
couple of engineers down from Vir. 
ginia to witness the first V-2 firing 
at Cape Canaveral. Today, Radia. 
tion is a multi-million dollar corpor. 
ation with plants in Melbourne and 


Orlando, Florida, and in Mountain @ 


View and Palo Alto, California. 


Comet-like Growth 


This company’s growth has been 
so comet-like, and its industrial ca. 
pacity become so manifold, that it 
is almost necessary to see the home 
offices and main plant to realize 
that the story of Radiation, Inc., is 
not sheer fantasy. 

Radiation’s national headquarters 
and three of the eight research and 


production modules immediately } 


projected sit by a peaceful and 
pretty man-made lagoon on _ the 
southern outskirts of Melbourne- 
actually in the tiny, incorporated 
municipality of Palm Bay. Here, in 
what was formerly pine and _ pal- 


metto wasteland, are handsome 
buildings which—until you notice ff 


the heavy fencing around the indus- 
trial area and the armed guard at 
the gate—look more like a Florida 
college campus than the nerve cen- 
ter of an industry providing the 
telemetering systems and other in- 


strumentation for the most vital J 


vehicles of the Space Age. 

But, inside this building, nobody 
moves without a badge, and nobody, 
unless he is a permanent employee 
with “a need to know” moves with- 
out accompaniment. 

The security measures are a mark 
of the company’s importance to both 
the military and private industry 
of this country. Secret security clear- 
ance has been granted by the gov- 
ernment for 40,000 square feet in 
which the company pursues its pro- 
duct goals in data processing, in- 
strumentation, radar, test equipment 
and related areas. 

Actually, although we have been 
rocketing through the Space Age for 
several years now, the products of 
Radiation, Inc., still sound exotic and 
baffling to the average person. 

To say that Radiation provides 
the huge TLM-18’s for the telemet- 
ering of the Down Range stations 
from Cape Canaveral means nothing 
to most people unless you explain 
that the TLM-18’s are disc-shaped 
antennae, 60 feet wide, which gath- 
er information on the movement of 
missiles as they arc toward Africa 
on test flights from Canaveral. Four 
of these are capable of serving the 
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entire missile-tracking function of 
the Down Range course. 

It was a similar tracking antenna 
that Radiation built for the Kaena 
station in Hawaii, specifically for 
the weather data satellite, the Tiros 
project. But this antenna is also used 
to track all space probes. 

It tracked Pioneer V eighty million 
miles into space. 


Antenna System Created 


The company created the antenna 
system which received President 
Eisenhower's Christmas message 
from the Project Score Atlas satel- 
lite. It developed the flight line 
checkout system for Project Tall 
Tom. It designed and fabricated the 
measurement checkout trailers and 
pre-launch recorder systems for the 
Army's Pershing Missile. It develop- 
ed and manufactured the Radiocord- 
er systems and semi-automatic test 
sets for Bomarc, designed and pro- 
duced a range timing system for the 
Rome, N. Y. Air Development Cen- 
ter's radar test range and the ground 
pilot trainer for the Martin Bullpup. 
In the commercial telemetry field it 
has designed a system known as 
Portel for use on high voltage power 
transmission lines, and the custom- 
designed Portel units are now being 
used by the public utilities industry. 
In the international field, it designed 
the feed system for the radio-tele- 
scope at Jodrell Bank, England. 

Radiation has the tire responsi- 
bility for the telemetry functions, 
both ground and airborne, of the 
Minuteman, the solid-fuel, mobile- 
possible, missile on which the U.S. 
is now pinning its main hopes as 
both a tactical and strategic weapon. 
This is an eight-and-a-half million 
dollar plus contract, the biggest 
plum which has dropped, all of a 
piece, in Radiation‘s pocket. 

For the long view, Radiation is 
probably more intensely interested 


The antenna on the far right was used 
to receive President’s Eisenhower's voice 
from the Army’s “talking satellite” in 
Project Score. 


The paddle-wheel satellite, a part of 
Project Courier, will be used to relay 
communication impulses—sound and 
video — around the Earth. 


in Project Courier, to which it is 
responsible for all the airborne tele- 
metry. Project Courier envisions a 
system of communications relay sat- 
ellites which will not only clear the 
cluttered lower frequencies, but will 
make possible fast, world-wide trans- 
mission of sound and pictures, 24 
hours a day. 

“You can begin to understand the 
importance of Project Courier,” a 
Radiation spokesman said, “when 
you realize that the Courier satellite 
system would cut costs for the com- 
munications industry by 10 per cent 
just to begin with.” 

Radiation officials don’t care to 
comment on their involvement with 
Project Mercury, but it is safe to 
say that the company will be involv- 
ed to the extent that its TLM-18’s 
will inform earthbound scientists of 
the flight path of the first man, or 
men, put into space under Project 
Mercury. 

American astronauts are schedul- 
ed to take rides 200 miles down 
range this year. Sometime next year, 
the U.S. will attempt to put the 
first man into orbit around the earth. 
He will be tracked by the TLM-18’s. 

Radiation, Inc., has come a long 
way since that day 10 years ago 
when Denius and Shaw watched a 
V-2 soar from the sands of Cape 
Canaveral and realized that they 
were standing on the edge of an era 
more radical than all but a few had 
ever dreamed of. 


25 Employees During First Year 


Back then, Denius was vice pres- 
ident and director of engineering 
for Melpar, Inc., a subsidiary of 
Westinghouse Air Brake, and Shaw 
was his project engineer. To form 
their new electronics company, they 
had to scare up $25,000 and that first 
year they had 25 employes. They 
started with a lease on 15,000 feet 
of floor space in some long un-used 








Although the term, “tele- 
metry,” appears frequently in 
the Florida ee and trade 
magazines, it has not yet made 
many of the dictionaries, and 
many people are still uncertain 
of its meaning. Asked for his 
working definition, a Radiation 
official offered: “Telemetry is 
the means of transmitting by 
radio bits and pieces of in- 
formation and data.” 











buildings at the Melborne-Eau Gal- 
lie Airport. And that first year they 
netted $9,973. 

By last year, Radiation’s sales had 
climbed to fourteen million dollars 
- with: net earnings of over a 

alf million. Radiation’s stock, first 
issued in 1956 with a second issue 
in 1957, was selling at $27.28 a share 
when this article was written. And, 
though it didn’t have to, the com- 
pany was paying a three per cent 
stock dividend. 

The company that started with 25 
employes now employs 1,670, with 
about 1,400 employed in Florida. 

But there have been problems as 
well as profits, growls as well as 
growth. 

Radiation’s biggest problem, ac- 
cording to a company spokesman, 
is the same as that faced by other 
industries involved deeply in gov- 
ernment work, that of personnel. 

There is, first of all, the problem 
of “procurement of people, as the 
Radiation official said. “The engi- 
neering market is very volatile,” he 
said. Getting the right people means, 
in blunt language, riding other com- 
panies for the most part. Then there 
is the phase in-phase out problem 
which has become so familiar, to 
to the residents of Central Florida, 
especially. 

“We are deeply concerned,” the 
Radiation official, said, “about keep- 
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Radiation Looks to the Commercial Market for Stability... 


ing a happy balance between the 
number of people we need now and 
the number we may need. In other 
words, we don’t want to have to fire 
a lot of people when a particular 
project is ended. On the other hand, 
we don’t want to work one guy to 
death just to keep from hiring some- 
one we will have to let go later.” 

About 50 per cent of Radiation 
employes are graduate engineers, 
many with long years and honors in 
research. The other 50 per cent is 
made up of clerical help, technicians 
and semi-skilled labor. 

Asked if the unions could help in 
the personnel procurement problem, 
the Radiation official said that the 
highly-trained engineers needed by 
Radiation do not belong to unions. 
There is, in fact, no union operating 
anywhere within the province of 
Radiation, Inc. 

Most of Radiation’s local employ- 
es (at the home office and plant and 
at the facilities at the Melbourne- 
Eau Gallie Airport) live in Eau Gal- 
lie, Melbourne and “over on the 
beaches” in that order. But they 
have come from all over, mostly 
from the North. 


Company Benefits by Location 


The company’s location has work- 
ed to its benefit, so far as govern- 
ment contracts are concerned. It’s 
close proximity to Cape Canaveral 
has not been of any special benefit, 
as popularly assumed. But since 
checking for humidity control in 
the instrumentation it supplies for 
the government is a part of the 
contract, the plants in the humid, 
salty air around Melbourne provide 
perfect laboratory conditions for 
this check-out. 

Another problem is the conver- 
sion to the commercial field from 
the lucrative, protective, but essen- 
tially short-term, contract of the 
government. This is the paradox of 
the newest, brightest facet of the 
industrial complex: The electronic 
companies—and they have to be 
grouped together under that am- 
biguous head because nomenclature 
has not yet caught up with scientific 
advance—have nearly all depended 
on government contract to get start- 
ed, but feel they must lock to the 
commercial market for eventual sta- 
bility. 

“The company realizes the ne- 
cessity for further diversification in 
the commercial field,” a company 
spokesman stated. “We are doing 
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this as expeditiously as possible. But 
so much of our effort right now is 
tied up with getting the military 
hardware out the door.” 

Ninety-five per cent of Radiation’s 
effort at the moment is tied to gov- 
ernment contract but the company 
has laid careful groundwork to ex- 
pand the other five per cent. 

All of Radiation’s problems have 
not been on the personnel-contract 
level. The company’s relations with 
the municipality of Melbourne are 
at present amicable but back along 
the way there have been growls as 
Melbourne and Radiation exper- 
ienced mutual growing pains. Big- 
gest bone of contention appears to 
have been the lease which Denius 
and Shaw acquired to start their 
company in the abandoned buildings 
at the Melbourne-Eau Gallie Air- 
port. When they acquired the lease 
the buildings had not been used in 
several years. The buildings were 
part of the decomissioned Naval 
Training Station. Denius and Shaw, 
as Radiation, Inc., agreed to make 
certain improvements to the build- 
ings within a certain number of 
years. This they proceeded to do but 
it rapidly became apparent that they 
would need more space. They leas- 
ed the Palm Bay property, adjacent 
to an industrial park projected by 
the General Development Corpora- 
tion, and started construction. 

At this point, the City of Mel- 
bourne decided that Radiation 
would be abandoning the airport 
property and wanted to re-lease it 
in the suddenly active market. But 
Radiation still needed at least part 
of the property and there was some- 
thing of a hassle before an agree- 
ment was reached which was suit- 
able to all. 

The smaller problems which some- 
times harass a new industry have 
not overtaken Radiation. Because of 
the nature of its products there are 
no noxious gases spilled into the air 
and no poisonous affluent added to 
the waterways. And the company’s 
testing procedures have not consti- 
tuted a nuisance. 

Radiation does not have a grave 
supply problem, either. “Naturally, 
were in the market for all sorts of 
electronic components, but we can 
usually get what we want just by 
calling New York. Transportation is 
excellent. We can place an order 
and have it delivered two days 
later.” 

About 75 per cent of Radiation’s 


work is on sub-contract to prime 
government contractors. In turn, Ra- 
diation sub-contracts some of its 
work to other electronics firms, 
choosing, whenever possible, Florida 
firms, notably, Air Pax, of Miami, 
Other firms to which Radiation lets 


work include Consolidated Electric [ 


Dynamics and Electronics Mechani- 
cal Research. Some of the firms 
from which Radiation accepts sub- 
contract work include Boeing, Nor- 
thrup, AC Spark Plug (Titan missile 
sub-contractor), General Electric 
and Lockheed. 

Radiation presently has a sub- 
contract with Lockheed which is 
staggering to the mind. Specifically, 
and quoting a capabilities report: 
“The Space Communications Divi- 
sion (of Radiation, Inc.) is assisting 
in the design and development of 
a unique master control center for 
Lockheed’s Missile and Space Di- 
vision. 

“The control center will contin- 
uously receive and evaluate data 
from the orbiting satellites, receive 
information direct from ALL track- 
ing equipment around the world, 
command this same equipment, re- 
ceive corrections and program data 
to the satellites, plot world-wide 
weather, satellite locations and alti- 
tude, and keep track of the status 
of all world-wide tracking equip- 
ment. In addition to these complex 
computing tasks, the center will also 
relay messages via closed circuit to 
Vandenburg Air Force Base.” 


Name a Misnomer 

Radiation, Inc., is really a mis- 
nomer for a company that specializes 
in the fields of “data processing, 
instrumentation, radar, test equip- 
ment, etc.” 

“We have nothing whatever to 
do with nuclear radiation or radia- 
tion as it is commonly thought of 
by the public,” Radiation officials 
say. “We thought the name might 
apply in the beginning but it ob- 
viously no longer does.” 

What are they going to do about 
it? 

Nothing. “We're too well estab- 
lished under this name to change at 
this stage of the game.” 

The future? “Well,” one Radia- 
tion official said, “General Sarnoff 
(Robert Sarnoff, head of RCA) pre- 
dicts that electronics will be a 25 
billion dollar industry within 10 
years and we're out with the front 
runners.” End 
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At 65 years of age, Walter L. 
Hays, pioneer king of- the Florida 
insurance industry, is still reli- 
giously waging his dramatic fight 
to limit government intervention in 
business. As president of the Na- 
tional Association of Independent 
Insurors, Hays packs all of his 
personal prestige and influence be- 
hind the efforts of this 135-member 
organization to untangle private 
enterprise from the reins of federal 
and state government regulations. 

Certainly this group could have 
as its leader no greater exponent 
of the free enterprise system, a man 
who “stumbled into the insurance 
business” as a 15-year-old farm boy 
and rose to found and build Ameri- 
can Fire and Casualty Company, 
headquartered at Orlando, and serv- 
ing most of the United States. 


$14 Million Gross Yearly 


From a one-man organization 33 
years ago, his personal charm, astute 
business judgment and managerial 
characteristics ramrodded this com- 
pany into a $14 million-a-year (gross 
premium income) empire today. Ad- 
ditionally, Hays founded and di- 
rects American Federal Savings and 
Loan Association of Orlando (assets 
about $23 million) and American 
Reinsurance Company, Orlando, 
(operating througout America and 
Europe). 

Despite all of his multi-million 
dollar business activities, Hays 
somehow squeezes out time for his 
unswerving battle to halt the spread- 
ing invasion of governmental con- 
trols and bureaucratic regulations in 
private business. 


Future Bright 


“The insurance business’ future 
is bright,” he declared recently, 
“except there’s too much regulation 
at the state and federal levels.” The 
independent insurors group that he 
heads is the industry's largest or- 
ganization, and Hays coordinates 
companies in each state in the 
collective effort to make the govern- 
ment take its hands off the insurance 
business. 

“We don’t know how much suc- 
cess we're having,” he said. “But 
we also don’t know how badly 
things might be without the asso- 
ciation.” 

Endowed with exceptional capac- 
ities for leadership and a homespun, 
yet remarkably rich flavor of prose, 
Hays is constantly in demand as a 


public speaker. And he carries his 
charge for a rennaissance in rugged 
individualism to all corners of the 
nation. For example, on August 18, 
1950, in a commencement address 
at Stetson University, Hays de- 
clared: “We should come to the 
realization that the people support 
the government and not the govern- 
ment the people....we must 
remember that the power to regu- 
late is the power to destroy.” His 
speech, entitled, “What Made Amer- 
ica Great,” a year later earned for 
Hays the second highest national 
award and honor medal of the Free- 
doms Foundation. 


Champion of Old School 


A few years ago, Insurance Index, 
the national insurance publication, 
in an article on American Fire's 
progressive program, said of Hays: 
“In a time of waning individualism, 
here, certainly, is a champion of the 
old school, a redoubtable chip off 
the granite of yesterday’s Rocke- 
feller, Rockne, Edison or Marconi.” 
Who, it asked, “can resist admiration 
for the present-day copy of an old 
story of Horatio Alger?” 


Went into Insurance at 15 


Actually, Horatio Alger never 
created a fictional drama as exciting 
as the real-life saga of Walter L. 
Hays. He was born in Loogootee, 
Ind., to a farming family established 
in the colonies before the American 
Revolution. As a teenager his inter- 
ests wandered from farming, and 
after a brief fling at higher educa- 
tion (University of Iowa) Hays 
began looking around for a fresh 
area of activity. “I decided there 
was something more interesting than 
farming,” he recalls, “and at 15 I 
stumbled into the insurance busi- 
ness.” Hays stepped into William 
Wehrheim’s office in Eagle Grove 
hoping for an insurance and real 
estate connection. “He suggested 
that I join him,” said Hays. “After 
a few weeks with no success I 
imagine he thought I should return 
to driving a team of horses.” Wehr- 
heim, however, had no such ideas. 
Instead he urged Hayes to canvas 
the entire town of Eagle Grove, 
population about 4,000, and ask 
every one about insurance. This 
took a year. “But from that time on,” 
reflects Hays, “I began to make 
sales.” 

Three years later Hays was sent 
to Iowa to handle an agency of the 
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BUY DIRECT FROM THE 
MANUFACTURER 
AND SAVE! 
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FLOOR MAT 


CRYSTAL CLEAR 
1/4" THICK 
PLEXIGLAS 


The PLEXIGLAS floor mats are 
ideal for the carpeted office. 
Your chair will roll easily and 
not “sink” into the softness of 
your carpet. In addition, your 
PLEXIGLAS mat will protect your 
office carpet from wear and 
stains without hiding its beauty. 


RECTANGULAR 


47." x 48” $34.50 


WITH TONGUE DESIGN 
47%." x 53%” $39.50 
47%," x 45%” $34.50 


Other sizes or shapes to order 
All prices F.0.B. Tampa, Florida 
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AUTHORIZED PLEXIGLAS DISTRIBUTOR 





4506 E. Hillsborough Ave. 
Tampa 10, Florida Phone 37-5121 
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American Fire and Casualty Born in 1927... 


New World Life Insurance Com- 
pany, and remained there until vol- 
unteering for the army at the out- 
break of World War- I. Following 
the armistice he spent some time in 
the real estate business at Fort 
Worth, Tex., before moving to 
Chicago as assistant sales manager 
for the Lexington Motor Company. 

Later he ambitiously organized 
his own taxi business—the Premier 


| Cab Company of Indianapolis—and 


eventually began manufacturing his 
own cabs. “In 1918 I went broke,” 


| he recalls, “but by 1924 I had three 


cab companies in New York City, 
and in Chicago I was bigger than 
the Hertz Yellow Cab Company.” 


oe Hays later sold out to a group 


headed by John Hertz, and decided 


| to move to Florida. 


Established American Fire in 1927 


In Orlando, he learned that the 
Dixie Auto Underwriters had failed, 
and he quickly grabbed up its chart- 
er. In 1927, American Fire and 
Casualty was born. “I was my only 
employee for a while,” he said. 
“Then I hired a stenographer, and 
gradually a few assistants. Hays 
personally typed American's first 
policy—hunt and peck—in a small 
corner of an Orlando gas station. 
The company’s first liability payment 
almost ruined him, but with the aid 
of a friend he was able to borrow 
the money to pay the claim. Once 
American’s financial feet were solid- 
ly planted on Florida soil, Hays 
began leading the way in new insur- 
ance services: with insight and ag- 
gressiveness American invented the 
pooling of preferred risks; American 
explored early insurance protection 
tailor-made to conform to the policy- 
holders’ requirements; American 
was among the first to lend money 
for homes in Central Florida; Amer- 
ican helped initiate a trend toward 
fewer policies and broader coverage; 
American wrote $25 and $50 de- 
ductible when no one else would; 


| with “complete protection in one 


company” accomplished, American 
strove for “complete protection in 


| one policy.” 


| 


| schoolboys 


Tall, ruddy-faced Hays, who'd 
rather praise his executives and em- 
ployees than talk about himself, 
takes pride in the fact that his 
top executives joined American as 
“and grew up with 
American.” This inspired him to 
found the American Institute of 
Insurance and Human Relations, the 


first company insurance school ree. 
ognized in Florida. At American’s 
“Little Red Schoolhouse” in down. 
town Orlando, hand-picked agents 
and employees are instructed in in. 
surance, salesmanship, public speak- 
ing and civic activities. 


Savings and Loan Assets Soar 


Without what Hays calls “push- 
ing it very much” the American 
Savings and Loan Association of 
Orlando's assets soared in 15 years 
to $23 million and personnel to 45, 
Perceiving the need for an insurance 
company to insure the higher limits 
of other companies, Hays six years 
ago founded American Independent 
Reinsurance Company at Orlando, 
a business he predicts “has a mar- 
velous future.” His reinsurance firm, 
one of the few in this nation, serves 
the whole country and England and 
Europe. 

Anxious for close relationships 
with American personnel, Hays 
inaugurated the Americanizer a 
monthly publication for agents and 
employees. Since its origin 32 years 
ago Hays has written a monthly 
editorial in the magazine whose 
national circulation currently is 
11,000. 

Through the years Hays often 
has been called upon for duty by 
civic and business groups and al- 
ways has responded energetically. 
His extensive activities, to mention 
only a few, include membership in 
the United State Chamber of Com- 
merce’s insurance committee; NAII 
board of governors and president; 
director of First National Bank at 
Orlando, director of Acceptance 
Corporation of Florida; corporate 
secretary and past president of Flor- 
ida State Chamber of Commerce; 
director of National War Fund; 
Director of Florida division of Amer- 
ican Cancer Society; recipient of 
Orange County's “Golden Deeds 
Awards;” president of the Stetson 
University Council; and president 
of Central Florida Council of Boy 
Scouts. 


Active Role as President 


But always Hays’ principal ener- 
gies have been channeled into the 
insurance business. And today, he 
still plays a tremendously active 
role as his companies’ president. 
“And I'm going to stay an active 
president,” he says. “I'll never re- 
tire—not as long as I can still get 
around.” End 
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FLORIDA NATIONAL BANK 
of Jacksonville 

FLORIDA NATIONAL BANK & TRUST CO, 
ot Miami 

FLORIDA NATIONAL BANK 

at St. Petersburg 

FLORIDA NATIONAL BANK 

ot Orlande 

FLORIDA NATIONAL BANK 

at Pensacola 

FLORIDA NATIONAL BANK & TRUST CO, 
at West Palm Beach 

FLORIDA NATIONAL BANK 

at Coral Gables 
FLORIDA BANK & TRUST CO. 

at Daytona Beach 

FLORIDA NATIONAL BANK 

at Lakeland 

FLORIDA NATIONAL BANK 

at Bartow 

FLORIDA NATIONAL BANK 

at Key West 

FLORIDA NATIONAL BANK 

at Gainesville 

FLORIDA NATIONAL BANK 

ot Ocala 

FLORIDA BANK 

at Deland 

FLORIDA DEALERS AND GROWERS BANK 
at Jacksonville 

FLORIDA BANK 

at Fort Pierce 

ZLORIDA NATIONAL BANK 
at Fernandina Beach 
FLORIDA NATIONAL BANK 
at Arlington 

FLORIDA NATIONAL BANK 
at Vero Beach 

FLORIDA NATIONAL BANK 
ot Perry 


no Florida 
noma banking 


at Madison 
FLORIDA NORTHSIDE BANK 


sina } porn a 


ot Brent 


Ry in one 


at Bushnell 


FLORIDA NATIONAL BANK 
at Opa-Locke 


FLORIDA NATIONAL 
GROUP OF BANKS 


29 Banks In The Florida National Group 


MEMBERS FEDERAL DEPOSIT INSURANCE CORPORATION + OVER $55,000,000 IN CAPITAL FUNDS 
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Some of the tourist industry leaders who packed into Miami's DuPont Plaza Center for the 
Tourism Workshop are seen here exchanging views with Farris Bryant, Democratic nominee for 
governor. They are, from left to right, Herb Cameron, head of the Tourist Services Division of 
the Development Commission; Bill Ray of Silver Springs, chairman of the session’s steering com- 
mittee; Bryant; Dave Arpin, convention chairman and executive secretary of the Florida Hotel 
Association; and Dick Pope, owner and operator of Cypress Gardens. 


TOURIST 
LEADERS 


Take 
a Long 
Look 
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Coverage Purchased 
by Annual Budgets 
1957 - 1961 


Herb Cameron displays a graphic presentation 
of Florida’s paid space advertising expenditures 
during the years 1957 to 1961. Total circula- 
tion of magazines and newspapers used during 
1960-61 amounted to 110 million at an expense 
of $760,000. In 1957-58 circulation totaled 137 
million and the cost ran to $800,000. 
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A rather worried group of Florida’s top tourist busi- 
ness leaders huddled with Governor nominee Farris 
Bryant in Miami recently in what was something of a 
milestone in the state’s tourist industry. 

At Bryant’s request some 400 key people from nearly 
every segment of the industry stood on common ground 
and tried to see their overall problems. 

“It is difficult for them (tourist business) to recog- 
nize their common interest,” Bryant told the group, 
“because so eagerly and ardently do they seek their 
individual success.” 

But there appeared to be no hesitancy to spread 
some of the ominous, real problems in the Florida 
sunlight. 

B. R. Fuller, Jr., executive director of the Florida 
Development Commission, pinpointed the big challenge 
of “increasing competition, both domestic and foreign.” 

“Florida’s competitive situation has changed dras- 
tically in the past five years,” he said, “and is continuing 
to change with each passing day. There was a time not 
too many years ago when the overwhelming bulk of 
American vacationists were limited in their choice to 
Florida and a handful of other states. The very rich, 
with plenty of time and plenty of money, might go to 
Europe or to the islands of the Pacific. But Florida, for 
most Americans, had a tremendous advantage as a 
vacation area.” 

Fuller went on to cite how this picture has entirely 
changed. 

“Foreign lands have vastly improved the accommo- 
dations and the attractions they offer. They have be- 
come more readily accessible and at much lower cost. 
With fast jet service becoming more and more common, 
a tourist now needs only a few hours more to travel 
from the mid-west or the east to Europe or Hawaii than 
he does to reach Florida. Moreover, trans-Atlantic jet 
fares, especially for 17-day excursion tickets, have been 
drastically reduced within the past year.” 

The Development Commission head said that there 


During the restaurant , Bill Y 

of Naples, Hubert Heilman of Fort Lauder- 
dale and Jack Allen of Fort Lauderdale’s 
Pier 66 discuss that group's interest in a 
statewide vocational school courtesy training 
program. 





B. R. Fuller, executive director of the Florida Development Com- 
mission, addressed the tourist group and gave sound warning of 
the competition Florida’s tourist industry faces. He suggested 
strengthening the industry's promotional effort both with adequate 
financing and with fresh, bold, imaginative ideas and by treating 
every visitor courteously and fairly. 


are more challenges closer to home that are just as 
grave and perhaps more threatening. Traffic to the 
Caribbean countries is growing by leaps and bounds 
and they are improving their facilities to accommodate 
visitors and are stepping up their promotional. activities 
to attract them. 

But, competition isn’t the only threat to Florida’s 
tourist industry, Fuller continued. He warned of the 
cheating and discourtesy being practiced by some mem- 
bers of the industry with the result being that visitors 
are being driven away. 

“This situation is more serious than some of you 
may realize,” he told the group. “I can tell you that 
you would be embarrassed, as I have been, if you could 
read some of the letters of complaint we have received,” 
he said. 

Work sessions split the attendance up into various 
interest groups: Accommodations, attractions, and 
amusements, chambers of commerce, convention bur- 
eaus, promotion and news bureaus, restaurants, trans- 
portation, petroleum companies and travel agents, and 
related fields. 

Each group was asked to follow the same set agenda, 
prepared prior to the meeting by a specially appointed 
steering committee. Some groups had time to discuss 
all 16 items on the agenda, others only had an oppor- 
tunity to endorse or reject each item, and many found 
little time to bring up and discuss topics of their own. 
The topics were broad in scope; there were those who 
were under the impression that they were being asked 
only to “rubber stamp” the agenda. A few said that 
they were not well enough informed on certain items 
to even discuss them, much less voice an opinion. Some 
groups even squabbled amongst themselves. 

Out of these sessions came two generally agreed on 
resolutions voiced by the tourism workshop. Passed by 
all was a resolution condemning the Federal 10 per 
cent travel tax and a resolution lauding Farris Bryant 
for his efforts at bringing the industry together. Not 
much to shout about, but maybe a start. End 
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Finance 








Coca-Cola - Minute Maid Boards 


Vote Merger Approval 


#=s MERGER TALKS between the 
managements of the Coca-Cola Com- 
pany and Orlando headquartered 
Minute Maid Corporation was the 
leading Florida financial headline 
last month. 

John M. Fox, president of the big- 
gest outfit in the fresh frozen citrus 
juice concentrate field, and Lee Tal- 
ley, president of the world-famed 
carbonated beverage firm, stated 





PRESS CLIPPINGS 
A MEASURE OF 
PUBLIC OPINION 





Press Clippings are a valuable aid 
to sales and public relations. 


Clippings pin-point the news of 
your field . . . . provide sales leads 
and product information .. -. act 
as a check on your public relations 
program .... watch your competi- 
tor and his advertising. 


Send for brochure and details to 
Florida’s only press clipping bureau. 





FLORIDA CLIPPING 
SERVICE 


P. O. Box 10278, Tampa 9, Fla. 
8-3536 Phones 8-3843 








that exploratory discussions have 
taken place between the manage- 
ment groups of the two companies 
looking to a possible merger. Any 
agreement would be subject to ap- 
proval of stockholders of both, they 
said. 

The proposed basis of the merger 
would be the issuance of one share 
of Coca-Cola common stock for 2.2 
shares of Minute Maid common 
stock. 

On the day of the announcement 
it was noted that Minute Maid 
spurted $3.37 on the New York Stock 
Exchange, closing at $28, while 
Coca-Cola was up 75 cents at $65.12. 
News of the talks was made public 
after the exchange closed for the 
day. 

The presidents of the two firms 
said the merger discussions are con- 
tinuing. 


ss PIERCE, CARRISON, WUL- 
BERN Corporation of Jacksonville 
has become a member of the New 
York Stock Exchange making it the 
first and only domicile member of 
the exchange in Jacksonville and 
only the second domicile member in 
Florida. 

The company was voted into mem- 
bership at a meeting of the board 
of directors of the exchange. 

Edward B. Wulbern, senior vice 
president of the company, said the 
Pierce, Carrison, Wulbern Corpora- 
tion will become affiliate members 
of the American Stock Exchange in 
the very near future. 

“Pierce, Carrison, Wulbern, Inc., 
will continue to handle the municipal 
bond business, overt the counter 
stocks and mutual funds and the 
corporation will be the stock ex- 
change member firm executing or- 





IBMA APPROVED 
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YOCAM BATTERIES, INC. 
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PENSACOLA ORLANDO, FLA. 
MOBILE, ALA. COLUMBUS, GA. 








26 FLORIDA TREND | October 1960 


ders on the New York Stock Ex. 
change for stocks and bonds,” Wal. 
bern said. 

Clyde C. Pierce is president of the 
corporation and H. George Carrison 
is also a senior vice president. Both 
men hold similar positions in Pierce, 
Carrison, Wulbern, Inc. 

Pierce, Carrison, Wulbern, Inc, 
which is entirely locally owned and 
managed, was established in 1930, 
Four years ago the company opened 
an office in Tampa. 


se RYDER SYSTEM, INC., is now 


listing its common stock on the New ¥ 


York Stock Exchange. 

Approval of Ryder’s listing appli- 
cation by the board of governors of 
the New York Stock Exchange clear- 
ed the way for trading beginning 
late last month. 

Ryder System became a publicly- 
held corporation in 1955. The com- 
pany currently has 8,768 sharehold- 
ers and 2,082,603 shares of common 
stock outstanding. 

The Miami-based trucking and 
leasing company earned $1,474,000 
(71 cents per share) on gross income 
of $48,669,000 in the six months end- 
ed June 30. 

This compares with earnings of 
$1,094,000 (63 cents per share) on 
gross revenue of $36,947,000 in the 
corresponding period of 1959. Pro- 
fits in the first half of 1959 have been 
adjusted to reflect a provision for 
deferred taxes established in 1960, 
the company said. 


ss STOCKHOLDERS of the Florida 
National Bank of Jacksonville have 
voted to increase the bank’s capital 
to more than $19,762,000 from 
$15,322,000, an action which gives 
the bank the largest paid-in capital 
in the state, according to Board 
Chairman and President Roger L. 
Main. 


He said that to accomplish the in- - 


crease, the stockholders approved a 
100 per cent stock dividend and that 
payment of the $5 million stock divi- 
dend will be accomplished by trans- 
ferring that amount from undivided 
profits. 

The dividend raises the bank’s 
number of outstanding shares from 
the existing 200,000 to 400,000. The 
increase in capital also involved the 
transfer of about $4%4 million from 
the bank’s contingency reserve fund 
to its capital. 
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EARNINGS OF INTEREST TO FLORIDA 


NET INCOME 
1960 - 1959 


COMPANY PERIOD 
Boeing Airplane 6 mos. June 30 
al Airlines Quar. June 30 
Capital Airlines 6 mos. June 30 
Delta Airlines f-Year june 30 
Eastern Air Lines 6 mos. June 30 
Florida Public Utilities 12 mos. June 30 
Florida Steel Quar. June 30 
Florida Steel 9 mos. June 30 


6 mos. June 30 

Quar. June 30 
6 mos. June 30 
6 mos. June 30 


Food Fair Properties 

Food Machinery & Chemical 
Food Machinery & Chemical 
Foremost Dairies, Inc. 


“| Tel. Co. of Florida 
Sen’ Tel. Co. of Florida 12 mos. June 30 
Hertz Corp. 6 mos. June 30 
Houdaille Industries 6 mos. June 30 
International Breweries Quar. June 30 
international Breweries 6 mos. June 30 


6 mos. June 30 


ational Minerals & Chem. Yr. June 30 
onan em Paper Co. Quar. June 30 
International Paper Co. 6 mos. June 30 
Libby, McNeill & Libby 53 wks. July 2 
Maule Industries 6 mos. June 30 


Quar. May 31 

Year Feb. 29 
6 mos. June 30 
9 mos. July 31 
Quar. June 30 
6 mos. June 30 


Miami Window 

Miami Window 

Michigan Chemical Corp. 
Minute Maid Corp. 

NAFI Corp. 

NAFI Corp. 


Northeast Airlines, Inc. 6 mos. June 30 
Pan American World Airways Quar. June 30 
Pan American World Airways 6 mos. June 30 
Ryder System, Inc. Quar. June 30 
Ryder System, Inc. 6 mos. June 30 
Southern Co. 12 mos. July 31 


26 wks. July 3 
ly 3 


ley Works 
— 12 mos. July 31 


Tampa Electric Co. 


Tennessee Corp. Quar. June 30 
Tennessee Corp. 6 mos. June 30 
Trans World Airlines 6 mos. June 30 
U. S. Gypsum Co. Cuar. June 30 


U. S. Gypsum Co. 

U. S. Industries 
Virginia-Carolina Chemical 
Vulcan Materials Co. 
Vulcan Materials Co. 


6 mos. June 30 
6 mos. June 30 
f-year June 30 
Quar. June 30 
6 mos. June 30 


(a) On shares outstanding at close of period. } 
(c) On shares now outstanding. 


ing during the period. ( 
stock split or stock dividends. 


12,081,643 
4,179,383 


2,701,063 


q 1,595,868 
d 2,229,394 


1,474,000 
44,704,930 


1,703,685 
6,892,517 


3,164, 


6,329,400 
4,000 
10,436,638 
18,648,131 
000 


2,399,903 
1,958,340 


3,778,984 
2 


11,470,009 
5,031,872 


2,401,888 


6,189,000 
22,153,432 
40,169,838 

n 5,806,958 

0 662,079 


d 766,492 


026 


1,291 
1,000 
000 


2,795,285 
5,038,712 
ate 


1,564,000 
13,473,826 
22,861,188 

h651, 

s 1,351,990 


2,418,796 
2,620,819 


PER COM. 
1960 


1.29 


SH. 
1959 
AT 
34 


3.62 
1.17 
1.16 


21 
62 


a 1.01 
a 1.63 
c .65 


1.51 
2.74 

79 
c 91 


(b) On the average number of shares outstand- 


(d) Net loss. 


(g) Adjusted to reflect 
(j) Net loss after giving effect to special charges (net) of 


$931,817. (k) Includes non-recurring income (net) of $156,148, equivalent to 14 cents a share, 


on sale of aircraft. (L) 


$8,000,000 caused by a 12-day pilot’s strike. 
view Fibre Co. stock, equal to eight cents a share. 


Net loss after giving effect to an estimated loss in revenue of 
(m) Includes $1,019,879 profit on sale of Long- 


(n) For 52 weeks ended June 27. (0) After 


giving effect to a net gain on sale of land of $161,027 in 1960 period and $650,650 in the 


1959 period. 
of Chris-Craft from April 1, 1960. 


(p) Net loss after giving effect to $80,200 tax credit. 


in the quarter and $3,303,000 in the six months period. 


(s) 


(q) Includes operations 
(r) After giving effect to non-operating loss of $1,605,000 
Before charges and credits. 





DEBITS TO FLORIDA BANK ACCOUNTS 


(IN THOUSANDS OF DOLLARS) 


1960 
Daytona Beach 59,630 
Fort Lauderdale 187,810 
Gainesville 43,462 
Jacksonville 783,739 
Key West 14,300 
Lakeland 71,392 
Greater Miami 1,236,037 
Orlando 237,163 
Pensacola 84,322 
St. Petersburg 211,036 
Tampa 384,284 
West Palm-Palm Beach 117,589 
ALABAMA 2,197,948 
FLORIDA 5,040,633 
GEORGIA 3,866,926 


Reported by Federal Reserve Bank of Atlanta 


June 
1960 


57,815 
203,602 
43,819 
885,307 
16,145 
80,309 
1,314,965 
262,923 
92,131 
210,931 
435,222 
133,273 
2,303,215 
5,438,112 
4,032,806 


July 
1959 


67,198 
211,851 
39,682 
800,767 
16,211 
76,154 
1,355,280 
256,297 
98,451 
245,894 
428,901 
134,967 
2,329,916 
5,422,122 
3,901,583 


PERCENT CHANGE 


1960 from 1959 
(7 months) 
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The Expanding World of 
GLASS FIBERS 


Versatile glass fibers “~~ Fe 
are one of America’s —— 
fastest growing raw <o— manalil 
materials. They are 

stronger than steel, ——=*>___ 


lighter than cotton, —_—>— 

softer than silk, and tees 
offer many other ad- : 
vantages. Our Monthly Letter studies 
the exciting potentials and outlook for 
this industry. It reports on the leading 
fiber glass producers, shows how fast 
fiber glass sales have grown, and rec- 


ommends 3 stocks in the group for 
long-term investment. 


NEW AND GROWING MARKETS 

The commercially feasible applications 
of fiber glass appear unlimited. Our 
Letter breaks down industry sales into 
18 consuming groups. It points out 
that consumption of glass textile fibers 
during 1950-59 grew at a rate of 22% 
compounded annually. A major fast- 
growing market for these fibers is rein- 
forced plastics. Our Letter projects the 
growth of these plastics to 1965 in 9 
principal markets. Expected to be used 
eventually in 90% of all small pleasure 
boats, reinforced plastics also have 
great promise in automobile manufac- 
ture, as well as many other fields. 


FORTHRIGHT ANALYSIS OF FACTORS 
Also revealed in the Letter is the mean- 
ing of competition as applied to this 
industry, the factors which discourage 
newcomers to the field, how price com- 
petition is governed by common sense, 
and why expected growth of demand 
should more than absorb reserve ca- 
pacity by 1963. 

6 LEADING COMPANIES 

In addition, there is tabulated. data on 
the 6 companies that constitute almost 
the entire U.S. glass fiber industry. 
The 3 issues we now favor for long- 
term growth are recommended. Indi- 
vidual studies on them are available in 
a supplement to the Letter. 


150 CURRENT RECOMMENDATIONS 
Our Letter also includes statistical data 
on over 150 favored securities in a wide 
variety of industries. For your copy of 
this Letter, now available to investors, 
simply use the coupon below. 


GOODBODY &CO. 


ESTABLISHED 1891 
MEMBERS OF LEADING STOCK 
AND COMMODITY EXCHANGES 


OFFICES IN 39 CITIES 





FLORIDA OFFICES: 
BRADENTON:........... 403 12TH ST. WEST 
CLEARWATER:....407 S. GARDEN AVENUE 
CORAL GABLES: 2148 PONCE DELEON BLVD. 
FORT LAUDERDALE:....SUNRISE CENTER 
MIAMI:....... 100 BISCAYNE BLVD. SOUTH 
ORLANDO:............ 127 N. MAIN STREET 
POMPANO BEACH: 2745 E. ATLANTIC BLVD. 
ST. PETERSBURG: 500 FIRST AVE. NORTH 
SARASOTA:......... 21 SOUTH PALM AVE, 
TAMPA:.........++. 506 FRANKLIN STREET 
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July, 1960 
June, 1960 
Increase 
July, 1959 
Increase 


Year to Date, 1960 


Per Capita 


Year to Date, 1959 


Increase 


July, 1960 
June, 1960 
Increase 
July, 1959 
Increase 


Sales By Markets 


NORTHWEST 


(Pop. 592,435) 


PENSACOLA 

Gross Sales Taxes Collected 
151,195,044 1,133,298 
76,062,515 1,099,617 

98.78% 3.06% 
115,476,316 1,082,223 

30.93% 4.72% 
729,827,373 7,000,190 
1,232 12 
712,583,719 6,449,852 

2.42% 8.53% 

WEST COAST 
(Pop. 1,086,370) 





Year to Date, 1960 1,507,196,590 


Per Capita 


Year to Date, 1959 1,413,579,630 


Increase 


Gross Sales Taxes Collected 
184,359,204 2,586,894 
204,589,717 2,777,947 

—9.89% — 6.88% 

193,342,013 2,664,480 

—4.65% —2.91% 
21,038,614 
1,387 19 
18,779,534 
6.62% 12.03% 
CENTRAL 


(Pop. 912,960) 





Gross Sales 
July, 1960 150,135,454 
June, 1960 162,238,626 
Increase —746% 
July, 1959 158,986,699 
Increase —5.57% 
Year to Date, 1960 1,182,383,411 
Per Capita 1,295 
Year to Date, 1959 1,138,379,489 
Increase 3.87% 


2,097,510 
2,165,720 
—3.15% 
2,301,886 
—8.88% 
15,369,670 
17 
14,232,559 
7.99% 
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JACK SOMVELE 





Taxes Collected 



















July, 1960 
June, 1960 
Increase 
July, 1959 
Increase 


Year to Date, 1960 


Per Capita 





NORTHEAST 


(Pop. 760,631) 


Gross Sales 
156,207,498 
168,854,864 

—7.49% 
160,993,336 

—2.97% 
1,133,481,089 
1,490 


Year to Date, 1959 1,096,451,360 


Increase 


July, 1960 
June, 1960 
increase 
July, 1959 
Increase 


3.38% 


LOWER EAST COAST 


(Pop. 1,544,861) 





Gross Sales 
325,668,638 
403,618,534 

— 19.31% 
334,516,938 
—2.65% 


Year to Date, 1960 2,798,203,810 


Per Capita 


Year to Date, 1959 2,655,620,697 


Increase 


5.37% 


Taxes Collected 
1,888,186 
1,872,517 

83% 
1,837,572 

2.75% 
12,609,694 
17 
11,265,930 

11.93% 


Taxes Collected 
4,705,851 
4,879,168 

—3.55% 
4,713,396 

—.16% 
39,999,651 
26 
40,007,196 

—.02% 


STATE TOTALS 


(Pop. 4,897,257) 


Gross Sales 
July, 1960 1,096,172,963 
June, 1960 1,181,396,218 
Increase —7.21% 
July, 1959 1,084,487,255 
Increase 1.08% 
Year to Date, 1960 8,383,282,863 
Per Capita 1,712 
Year to Date, 1959 7,966,885,580 
Increase 5.23% 


Sales Tax Division—State Comptroller 


Taxes Collected 
13,253,444 
13,870,925 

—445% 
13,346,921 

— .70% 
102,727,316 
21 
93,018,998 

10.44% 
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ss THUROW ELECTRONICS, Inc., 
Tampa, has announced that branches 
18 and 19 were being opened by 
Thurow and a public offering was 
being made on 200,000 shares of 
Thurow Electronics stock. 

Gainesville and Ocala have taken 
their places beside the state-wide 
network of branches Thurow Elec- 
tronics maintains in Florida. 

Elmer (Bud) Crosby will head the 
Gainesville operation, being trans- 


ferred from Thurow-Jacksonville and 
Lyman L. Hutcheson moves from 
Thurow-Orlando to Ocala to become 
manager there. 

The public stock offering is the 
first such issue made by Thurow in 
its 26 years of existence. Offered on 
the market at a price of $3.00 per 
share were 200,000 shares of com- 
mon stock. The offering is being 
made for expansion purposes. 





FLORIDA STOCK BIDS 


Company 
12/58 6/59 12/59 
Alico Land Develop. Co. oe 
American Fidelity 
American Heritage Life 
Arvida 


Atlantic National Bank 


6% 18% 
9% 10 
19% 15% 
51% 53 


Automatic Merchandising ly 
Barnett National Bank 73% 
Chemex 3% 
Dixon Powdermaker 6 


First Research Corp. 
Florida National Bank 
Florida Steel Corp. 
Florida Telephone 


92% 
12% 
28% 


1% 
20% 
8% 


Foremost Finance 

Gulf Life Insurance Co. 

Home Owner’s Life 

Horne’s Enterprises, Inc. ~* 

13% 

84% 
8% 
6% 


Houston Common 

Houston Debs. 

Insurance Co. of the South 
Jackson’s Minit Markets 
Jim Walter Corporation 


Lewis Business Forms 
Mackey Air Lines 
Miami Window Corp. 
Milgo Electronic Corp. 


Pearce-Uible Co. 
Peninsular Life Ins. Co. 6% 
Radiation, Inc. 25% 
Riddle Airlines, Inc. ts 


"2% 
1% 


3% 


Month End Bids 
3/60 4/60 5/60 
12% 12 

9% 9% 
12% 11 
57 


77 


9% 

1% 

1% 
22 


2% 

3% 3% 

25% 23 21% 

% % tt % 





Thing’ 


* That Thing which caused 
you to stop and read this ad 
can be put to work for you, too. 

At AC&S the Thing is always 
there, whether it’s in layout, 
in illustration, or in the design 
of a complete image for 
your advertising program. 


For portfolio call or write 


anderssohn, chalk & sargent, inc. 
ADVERTISING ART, DESIGN, ANIMATION 
238 east 
davis blvd. 
tampa 6, 
florida 
86-2121 














Ryder Systems 
Soroban 
Southeast Telephone 


24% 28% 82% 28 
13% 24% 26 
enee 20% #21 21% #21 20% 
State Bank of Jax 29% 380 28% 28% 28% 28% 


Stockton, Whatley, Davin 10% 11% 10% 12 12% =11% 11% 
Tampa Marine % % % % % 
Wometco ans 12% 11% 12% 12 12% 12 

Yocam Batteries 6% 6% 6% 
*Split 


27% 26 
ence 18% 


20% Magnetic Bar Holds Sheets in Place 


Magnetic Guide Slides Up or Down 


Kopy-Aid 


Only $6.95 


(plus postage) 


% 
12% 
6% 
Source: The Pierce, Carrison, Wulbern Corporation 


6% 6% 











The greatest aid for stenographers 
and typists that has been 
developed in years! 


CORPORATE SECURITIES 


MUNICIPAL BONDS 
MUTUAL FUNDS 


PIERCE, CARRISON, WULBERN, Inc. 


(ESTABLISHED IN 1930) 


1405 Barnett Building 617 Madison Street 
Jacksonville, Florida Tampa, Florida 
Phone EL 3-8621 Phone 2-4628 








DEALERS WANTED 


Kopy-Aid is the “magic door opener.” 
Perfect extra sales product for many 
salesmen to boost sales-per-call average. 
This is one of the most exciting products 
we have ever handled. Ask us for 
details now. 


COMMERCIAL EQUIPMENT CO. 
P. O. Box 1492, Tampa 1, Fla. 
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FOIL 


makes a 
difference! 


Guaranteed 


*% QUALITY 
% FLAVOR 
%& FRESHNESS 


Sealed in Foil 


(AIR TIGHT 
PACKAGES) 





Da 


HAV-A-TAMPA 


@ Fancys Extra 
@ Perfectos 
© Sport 
®@ Youth 


IN HANDY FOIL-PACKS 
MADE IN TAMPA 


HAV-A-TAMPA 


CIGAR CO. 
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NEW FLORIDA CORPORATIONS 


This is a partial list of new corpo- 
rations filed with the Secretary of 
State, Tallahassee. Incorporations in 
Florida are currently totalling more 
than 1000 per month. To receive the 
complete list each month published 
in booklet form with the same data 
given as those listed here, write 
FLORIDA TREND, NEW COR- 
PORATION REPORTS, P. O. Box 
150, Tampa, for subscription price 
and details. 

NOTE: Figure given is capitaliza- 
tion value, names given are incorpo- 
rators, and in most cases they are 
officers and directors, and date given 
is date that the corporation charter 
was filed with the Secretary of State. 
While most of these companies rep- 
resent new businesses, some are in- 
corporations of established partner- 
ships, proprietorships, or corpora- 
tions formed for special business 
purposes. 


W & E ENTERPRISES, INC., Miami 
Beach, $7,500.[mproved and unimproved 
real estate. Frank Esterson, Robert M. 
M. McClosky, all Miami Beach. 8/15/60. 


BUILDERS DEVELOPMENT CORPOR- 
ATION, North Miami, $10,000. Develop- 
ment of industrial parks. Abraham Klein, 
Allen Kaye Martin, Leo Mark, all North 
Miami. 8/15/60. 


GRASON CORPORATION, | Sarasota, 
$15,000. Softening and water conditioning 
equipment. Harry Q. Anderson, Sarasota; 
David Grant, Oneco; Henry C. Green, 
Bradenton. 8/13/60. 


AMERICAN ET AL, INC., Fort Lauder- 
dale, $250,000. Automotive Equipment. 
Jefferson F. Newbill, Wayne L. Witham, 
Colleen Newbill, all Fort Lauderdale. 
8/15/60. 


LOUIS ZALTSBERG OF FLORIDA, 
INC., Vero Beach, $25,000. Goods wares, 
merchandise in store to be operated. 
Harold M. Zaltsberg, Joseph C. Freadlin, 
Roberta E. Freadlin, all Winchester, In- 
diana. 8/17/60. 


SUNSET APARTMENT MOTEL, INC, 
Venice, $10,000. Renting and mainte. 
nance of apartments and motel rooms, 
Boris Kay, Earl D. Edge, Fanny Kaye, al] 
Venice. 8/17/60. 


VIGOR-RAMA, INC., Leesburg, $10,000, 
Operation of recreational facilities. Rich. 
ard I. Mercier, Al Layer, Jr., all Leesburg, 
8/17/60. 


SURREY’S LTD. OF CORAL GABLES, 
INC., Coral Gables, $80,000. Men’s and 
women’s ready-to-wear and measure 
clothing. Paul Shiekman, Michael Block, 
Mildred Block, all Miami. 8/18/160. 


HAINES CITY TRUCK BROKERS, INC, 
Haines City, $15,000. Truck brokerage 
and terminal. W. R. Horton, Lester |, 
Collier, Nellie B. Horton, Rowena S. Col- 
lier, all Haines City. 8/19/60. 


as ONE OF THE LARGEST heavy- 
machinery firms in Florida has gone 
into voluntary bankruptcy. Llewelyn 
Machinery Corp. of Miami will be 
operated by a three-man creditors 
committee approved by Federal 
Court in Miami. 

More than 50 years old, Llewelyn 
has important affiliations in Jackson- 
ville and Tampa. It is an important 
factor nationally in the sale, leasing 
and overhaul of extra-large machin- 
ery used in construction, road-build- 
ing and similar fields. 

The committee okayed by the 
court represents about 75% of the 
firm’s indebtedness. It will proceed 
with business as usual to salvage in- 
come and assets wherever possible. 
The company has 69 creditors owed 
a total of $2,172,000. It lists assets 
of $2,271,357, but faces problems in 
meeting an operating expense of 
$65,000 a month. 

The creditors’ committee seeks to 
keep the company in __ business 


through such methods as cutting sal- 
aries, reducing personnel and shift- 
ing other employes. 
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Trade Calendar 





OCTOBER 

Independent Natural Gas Assn. of America, 
2-5, Fontainebleau, Miami Béach (1,000). Con- 
tact: John A. Ferguson, Exec. Dir., Independent 
Natural Gas Assn. of America, 918 - 16th St., 
N.W., Washington, D.C. 

Southern Weights & Measures Assn., 2-6, Bar- 
celona, Miami Beach (275). Contact: Nalls Ber- 
ryman, Dept. of Agriculture, Nathan Mayo Bidg., 
Tallahassee. ‘ 

Florida Cattlemen, 5-7, Hillsboro Hotel, Tampa 
(200). Contact: Arthur L. Higbie, Exec. Sec., 
P. O. Box 646, Kissimmee. a 

Southern Paint Dealers Assn., 5-8, Jacksonville 
(500). Contact: Irwin E. Douglas, St. Petersburg. 

Fla. Canners Assn., 5-9, Fontainebleau, Miami 
Beach (500). Contact: Cliff C. Rathbun, Exec. 
Sec., 490 Third St. N.W., Winter Haven. 

. Assn. of Realtors, 5-9, Dupont Plaza, 
Miami (1,000). Contact: Lew Harder, Exec. V.P., 
Miami Board of Realtors, 1390 N.W. 7th St., 
Lines, 5-13, Deauville, Miami 

hh (500). 

Oe ceed Credit Bureaus of Fla., 7-9, Tampa 
Terrace, Tampa (250). Contact: Marion Boss, 
Merchants Assn. of Tampa, Tampa. 

Fla Bottlers of Carbonated Beverages, 9-10, 
Tampa Terrace, Tampa (250). Contact: Billy 
Hughes, Royal Crown Bottling Co., 210 S. Mor- 
gan St., Tampa. 

American Council of Independent Laboratories, 
11-15, Deauville, Miami Beach (150). Contact: 
H. M. Dudley, ~ a, Sec., 4302 East-West Hwy., 
Washington, D. C. 

Fla. Public Relations Assn., 12-15, Lago Mar, 
Ft. Lauderdale (800). Contact: Ed Frick, P. O. 
Box 10033, Tampa. 

Fla. Assn. of Electrical Contractors, 12-16, 
Deauville, Miami Beach (1,100). Contact: L. L. 
Dick, State Mgr., Stovall Professional Bidg., 


Tampa 2. - 

Fla. Public Health Assn., Inc., 13-15, Carillon, 
Miami Beach (600). Contact: Everett H. Wil- 
liams, Jr., Sec., Fla. Public Health Assn., P. O. 
Box 210, Jacksonville 1. 

S. Fla. Savings & Loan League, 13-16, St. 
Petersburg (450). Contact: Carl F. Distelhorst, 
Exec. V. Pres., 203 N. Main St., P. O. Box 2246, 
Orlando. 

Fla. Nurserymen & Growers Assn., 14, Haven 
Hotel, Winter Haven (200). : 

Retreads National, 14-16, Carillon, Miami 
Beach (200). Contact: Daniel J. Nouvelle, 918 
N.E. 4th Ct., Hallendale. E ’ 

American Legion, 14-20, Miami Beach Audi 
torium and Convention Hall, Fontainebleau, Mi- 
ami Beach (50,000). Contact: Bill Miller, Con- 
vention Mgr., Delano Hotel, Miami Beach. 

Retail Grocers Assn. of Fla., 15-19, Jackson- 
ville (1,000). Contact: T. B. Morehead, Miami. 

Railroad Transportation Institute, 17-18, Jack- 
sonville (75). Contact: Richard A. Hollander, 
Richmond, Va. 

Metropolitan Life Ins. Co., 20-22, Tampa Ter- 
race, Tampa (175). Contact: J. N. Robbin, 308 
Tampa St., Tampa. 

S. E. Community Relations Pulp & Paper In- 
dustries, 21-22, Jacksonville (100). Contact: 
Roy Trotman, Palatka. 

Auto Matic Car Wash Assn. Int’l., 20-23, Car- 
illon, Miami Beach (1,000). Contact: Jack Milen, 
Pres., Jax Kar Wash, Inc.,, 12700 W. McNichols 
Rd., Detroit, Mich. 

Gulf States Marine Fisheries Comm., 20-21, St. 
Petersburg (125). Contact: W. D. Gunn, Sec.- 
— 312 Audubon Bidg., New Orleans 16, 


United Textile Workers of America, 22-29, 
Fontainebleau, Miami Beach (800). Contact: 
Francis Schaufenbil, 820 13 St., N.W., Washing- 
ton, D. C. 

S. Fla. Independent Aut bile Dealers, 23-24, 
St. Petersburg (125). Contact: Arch Livingston, 
Center Bidg., Tallahassee. 

_Tappi Engineering Division, 24-28, Jackson- 
ville (1,000). Contact: Herbert O. Teeple, New 
York, N. Y. 

Pan American Hotel and Restaurant Exposi- 
tion, 25-27, Auditorium, Miami (show) Contact: 
Hazel V. Webb, Exec. Sec., Gr. Miami Hotel 
Assn., 703 Chamber of Commerce Blidg., Miami. 

Fla. Horticultural Society, 25-27, Hillsboro 
Hotel, Tampa (702). Contact: Ronnie Reed, Gulf 
Fertilizer, 1604 36th St., Tampa. 

E ic R h on the South, 27-29, 








St. "Petersburg (50). Contact: Dr. John Mc- 
Farrin, College of Business Administration, 
Gainesville. 


Biscuit and Crackers Distributors Assn., 27-30, 
Deauville, Miami Beach (200). Contact: J. M. 
O'Kane, Exec. Sec., 2453 Gilbert, Cincinatti, 

io. 


S. Fla. Land Surveyors, 28-29, St. Petersburg 
(175). Contact: Fred C. Duel & Associates, Inc., 
120 6th St. S., St. Petersburg. 

Motion Picture Exhibitors of Fla., 30-Nov. 1, 


Contact: Horace Denning, 


Jacksonville (400). 
1925 San Marie Dr., Jacksonville. 

Nat’! Automatic Merchandising Assn., 29- 
Nov. 3, Miami Beach Convention Hall, Fontaine- 
bleau, Miami Beach (5,000). Contact: James 
Newlander, Asst. Exec. Dir., 7 S. Dearborn St., 
Chicago 3, Ill. 

Nat'l Assn. County Agricultural Agents, 30- 
Nov. 3, Deauville, Miami Beach (3,000). Con- 
tact: R. E. Norris, Pres. Fla. Assn. County Agri- 
cultural Agents, Travares. 

Fla. Mobile Homes Assn., 30-Nov. 6, Clear- 
water (2,500). Contact: Herb Goldberger, 7037 
N.E. 2nd Ave., Miami. 


NOVEMBER 
Airline Pilots Assn., 2-12, Carillon, Miami 
Beach (600). Contact: Scruggs A. Colvin, Ad- 


min., 55 St. & Cicero Ave., Chicago, Ill. 

Fla. State Employees Assn., 4-6, New Florida 
Hotel, Lakeland (200). Contact: Leighton H. 
Pearle, P. O. Box 343, Pensacola. 

Allied Gasoline Retailers Assn., 6-8, Jackson- 
ville (150). Contact: B. L. Danese, 200 E. Adams 
St., Jacksonville. 

Congress of Motor Hotels, 7-9, St. Petersburg, 
(400). Contact: H. H. Mobley, Exec. Sec., 219 
V.F.W. Bidg., Kansas City 11, Mo. 

Fla. General Conference of the Nat’! Assn. of 
Corrosion Engineers, 7-11, Key Biscayne Hotel, 
Miami (200). 

Fla. Assn. of gs Brokers, 10-11, Tampa 
Terrace, Tampa (150). Contact: Joseph U. Moore, 
3016 Swann Ave., Tampa. 

Roofing Manufacturers Traffic Committee, 
10-12, Jacksonville (25). Contact: Frank Hillyer, 
604 Hogan St., Jacksonville. 

S. E. Marine Hardware Distributors Assn., 1 1- 
12, Jacksonville (150). Contact: R. L. Ricker, 
1558 San Marco Blvd., Jacksonville. 

Southeastern District Mayflower Warehouse- 
men’s Assn., 11-12, St. Petersburg (125). Con- 
tact: T. M. Boyd, V. Pres. & Treas., Caldwell 
Bonded Warehouses, 2232 5th Ave. S., St. 
Petersburg. 

Fla. State Chamber of Commerce, 13-15, Jack- 
sonville (400). Contact: Harold Colee, State 
Cc. of C., Jacksonville. 

Fla. State Assn. of County Commissioners, |3- 
16, Lakeland Terrace, Lakeland (600). Contact: 
Ed Hafner, P. O. Box 773, Tallahassee. 


South East Conf. A.A.A., 13-16, St. Peters- 
burg (150). Contact: George M. Dunn, St. Peters- 
burg Motor Club, St. Petersburg Beach. 

Industry of » 13-16, Deauville, Miami 
Beach (750). Contact: Fred G. Murphy, Exec. 
Dir., 533 Seabreeze Bivd., Daytona Beach. 

Fla. Section of American Water Works Assn., 
13-17, Galt Ocean Mile, Ft. Lauderdale (425). 
Contact: Chas. McKinney, Director of Utilities, 
Ft. Lauderdale. 

Fla. Sewage and Industrial Waste Assn., 13-17, 
Galt Ocean Mile, Ft. Lauderdale (200). Contact: . 
Arthur W. Saarinen, Jr., Counsulting Engineer, 
Ft. Lauderdale. 

Gulf and Caribbean Fisheries Institute, 13-17, 
Deauville, Miami Beach (485). Contact: James B. 
Higman, Exec. Sec., Marine Laboratory, Univ. of 
Miami, 1 Rickenbacker Causeway, Virginia Key, 
Miami 49. 

U. S. Savings & Loan League, 14-18, Miami 
Beach Convention Hall, Fontainebleau, Miami 
Beach (4,000). Contact: Eugene Ice, Convention 
Mgr., 221 N. LaSalle St., Chicago 1, Ill. 


United Van Lines, 16-20, Deauville, Miami 
Beach (900). 
Fla. Automotive Wholesalers Assn., 17-18 


Jacksonville (600). Contact: Warren Britt, 1620 
Dennis St., Jacksonville. 

Fla. Land Title Assn., 17-19, Everglades, Miami 
(200). Contact: M. M. McRae, Exec. Sec. & Treas., 
1661 Loma Linda Ave., Sarasota. 

Guaranty Life Insurance Co. of Fila., 18-19, 
Clearwater (50). Contact: L. E. Combes, Pres. 
Clearwater. 

Refrigeration & Air Conditioning Contractors 
Assn., 20-23, Fontainebleau, Miami Beach (300). 
Contact: Ray Kromer, Exec. V. Pres., 10660 
Carnegie Ave., Cleveland, Ohio. 

Nat’l Assn. of Bedding Manufacturers, 25- 
Dec. 1, Fontainebleau, Miami Beach (3,000). Con- 
tact: J. P. Fanning, Sec. & Gen. Mgr., 724 9th 
St., N.W., Washington 1, D. C. 

Fla. Telephone Assn., 28-29, Jacksonville (500). 
Contact: Josephine Poppleton, Tampa. 

Nat’! Welding Supply Assn., 28-29, Hillsboro 
Hotel, Tampa (250). Contact: Grady Lester, Gen- 
eral Welding Supply Co., Tampa. 

Fla. Hospital Assn. and Fla. Blue Cross, 30- 
Dec. 2, Everglades Hotel, Miami (500). Contact: 
John Monahan, Exec. Sec., 0. Box 6455, 
Orlando. 

























PEOPLE 


FLORIDA IS 


REALLY GROWING 





PLACES! 


Stimulated by mild climate, 
skilled manpower, favorable 
taxes, and ample electric 
power geared to meet tomor- 
row’s needs, Florida continues 
to grow new business, new 
industry, new people. For 
those who will look beyond the 
sand and surf, Florida offers 
a bright and permanent fu- 
ture of boundless opportunity! 


FLORIDA POWER & LIGHT COMPANY 


Helping Build Florida 
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People ... and Changes 








Chris-Craft Corporation, national boat 
manufacturers with headquarters at Pom- 
pano Beach, named A. W. MACKERER 
senior vice president in charge of manu- 
facturing and engineering. 

Also elected at a recent meeting of the 
board of directors were: WILLIAM S. 
MUIR, Secretary-treasurer and chief finan- 
cial officer; and CHARLES R. BURGESS, 
vice president in charge of sales. EUGENE 
E. SABIN, was elected assistant treasurer, 
and RUSSEL FREDERICKS was named 
vice president in charge of the Holland 
(Mich.) Division of Chris-Craft. 


ROBERT J. HUMMEL has _ been 
appointed president of R. H. Wright, 
Inc., Fort Lauderdale, a 
unit of Houdaille Indus- 
tries, Inc. Hummer has 
been serving as execu- 
tive vice president of 
R. H. Wright since 1959, 
when Houdaille Indus- 
tries acquired the Flor- 
ida construction mater- 
ials firm. He is a former 
vice president and gen- 
eral manager of Consumer Company of 
Chicago, sales manager of the National 
Stone Company of Illinois, and a director 
of the National Ready Mixed Concrete 
Association. 





Hummel 


Two appointments announced by Pepsi- 
Cola Bottling Company in Tampa are 
those of J. ROSS PARKER as vice presi- 
dent and general manager and DAVID 
CAMPBELL as general sales manager. 


Home Owners Life Insurance Company, 
Fort Lauderdale, has elected J. VINCENT 
O'NEILL, president of the Dania Bank, 
to its board of directors. 


Industries Unlimited, an organization 
formed in 1955 for the purpose of attract- 
ing new industry to Pensacola, but which 
has been semi-dormant for the past few 
years, has elected F. W. SHERRILL, 
Pensacola businessman, president. The 
organization plans an intensive campaign 
to attract new payrolls to the area. 


Control of Julian Langner Research, 
Inc., Miami, has been acquired by ALVIN 
D. SNYDER, president of Corporate 
Growth Consultants, and Mrs. PEGGY 
BIELEY, who was associated with the 
late JULIAN LANGNER, founder of the 
firm, for many years. Snyder previously 
was owner-director of Consultant Service, 
in Pittsburgh. The Langner firm recently 
moved to new offices. 


Veteran hotel man, A. P. di TULLIO, 
was named vice president of Rand Hotels, 
which include Miami’s Biscayne Terrace 
and Plaza hotels. 
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Automatic Merchandising, Inc.’s new 
administrative assistant ‘to the president 
is COL. T. E. PHILLIPS. He has re- 
cently retired after thirty years with the 
Air Force, where he served as comptroller 
to the Tactical Air Command. 


New vice president and general man- 
ager of Griffin Fertilizer Co., Frostproof, is 
ALLAN H. HEMENWAY, of Winter 
Haven. Hemenway was sales __repre- 
sentative of a fertilizer company and 
production manager for a large grove- 
owning corporation prior to his recent 
appointment. 


JOHN R. WHITFORD was named 
general manager of the Sperry Electronic 
Tube Division, of Gainesville. He replaces 
JOE C. BRENNER. Whitford was with 
Sperry Gyroscope Co. in Long Island as 
project engineer and manager. 


JACK A. KNIGHT, president of Knight 
Brothers Paper Co., was re-elected presi- 
dent of the paper distributing firm and 
two of its subsidiaries. Knight was also 
elected treasurer to succeed H. T. 
KNIGHT, SR., who remains on the 
board. FRANK HATCHER, manager of 
the Orlando office, succeeds HENRY 
SHINE, of Jacksonville, to the board. 


New president of the Mortgage Bankers 
Association of Greater Miami is WILLIAM 
A. MARTIN, vice president and treasurer 
of the Federal Title & Insurance Corpora- 
tion. He succeeds F. ROBERT QUINLI- 
VAN. 

Other new officers are: R. C. HOUSER, 
president of Florida Bond and Mortgage 
Company, vice president; FRANK E. 
SCOTT, assistant vice president of Lon 
Worth Crow Company, secretary-treasurer. 


JOHN L. PARSONS. has joined the 
Webster Corporation of Sebring, as 
meee (director of Sales and 

tn Publicity. He will man- 
age the publicity and 
sales of Webster’s alum- 
inum foundry products 
and the Webster Elec- 
tric cars. 

Parsons has 
background in labor, 
management and sales. 
He was president of the 
Troy Engine and Machine Co. of Troy, 
Pennsylvania. 


a wide 


Parsons 


HOWARD H. HILTON and G. WIL- 
LIAM GRAY, in business as Hilton & 
Gray Advertising Agency Inc., Tampa, 
for over two years, have seperated. The 
agency has been purchased by Hilton 
and the name changed to Howard H. 
Hilton Advertising Agency, Inc. Gray 
now operates his own agency in Tampa. 


EDWARD L. MCLEOD, JR. has beep 
named resident representative and bus. 
ness sales manager of 
the Orlando office of 
Liberty Mutual Insur- 
ance Company. McLeod 
started with the com- 
pany in 1947 as a 
safety engineer in At- 
lanta, transferring to 
Jacksonville in a similar 
capacity in the same 
year. He became resident McLeod 
engineer at the Tampa office in 1948. He 
joined the business sales department in 
1958 at the Tampa office where he 
served until his transferral to Orlando. 





General Development Corporation of 
Miami, has added three new executives 
to its marketing and_ research staff. 
PETER B. SANFILIPPO was named 
manager of the marketing division. He 
was formerly executive vice president of 
a south Florida realty company. New 
property manager in charge of all shop- 
ping centers in General Development 
communities is JOHN G. KERNAN. 
Kernan was previously associated with 
the Prudential Insurance Co. of Jackson- 
ville. PAUL W. MEREDITH, new tre- 
search analyst, was housing research 
analyst at the Bureau of Business and 
Economic Research at the University of 
Miami, and editor of the “Quarterly 
Housing Forecast of the United States.” 


RENE E. GONZALEZ was named 
resident industrial manager for the U. S. 
Navy at Jacksonville. He replaced JOHN 
R. MUNSON, who served as acting resi- 
dent industrial manager. Gonzalez will 
administer all naval shipwork performed 
by private companies in Florida, Alabama, 
Mississippi, and Tennessee. 


New chairman of the Florida Real 
Estate Commission is JAMES R. BORING 
of Tampa. He succeeds ROBERT T. 
BRINKLEY of Tallahassee. ALONZO 
FRANK GREEN, of Gainesville, was ap- 
pointed to the commission. SYLVAN M. 
MAXWELL, of Miami, was appointed 
vice chairman of the group, which is the 
governing board of Florida real estate 
brokers and salesmen. 


ARTHUR HERTZ, CPA, of Miami, has 
been appointed comptroller of Wometco 
Enterprises, Inc. He has been with the 
company since 1956, prior to which date 
he was an accountant with the Fidelity 
Construction Company in Tampa. 

Another recent addition to Wometco’s 
executive staff is RICHARD D. WIN- 
DATT, vice president in charge of finan- 
cial control. Windatt had been associated 
with Fairbanks, Whitney Corporation in 
New York in various executive capacities. 
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Ryder System, Inc. named W. BENTON 
HARRISON, former senior vice president 
of Sylvania Electric Products, to the 
position of executive vice president- 
fnance. He has also been elected a 
member of the board of directors of the 
nationwide motor transportation and leas- 
ing organization. Harrison who will have 
charge of all financial functions of the 
company, will make his headquarters in 
Ryder System’s Miami executive offices. 


ROBERT T. NASKRENT has been 
appointed export sales manager for 
Stanley Building Specialities, division of 
The Stanley Works of North Miami. He 
was previously director of foreign sales 
for Weather Products Inc., of Miami, and 
Miami Window Corp. He has also served 
as assistant to the president and export 
sales manager of the Ludman Corp. of 
North Miami. 


Florida zone manager for Hertz Corp., 
nation-wide auto and truck leasing firm, 
is M. R. HOWERTON of Miami. 


PHIL STUDERMAN is_ new sales 
manager for the American Agricultur- 
— = al Chemical Company’s 
Florida office at Pierce. 
He has served as assist- 
ant manager for the past 
3 years. Stauderman re- 
| places W. A. LYLERLY, 
JR., who becomes ag- 
ronomic service director 
' in Florida and Alabama. 
™* : Lylerly will work direct- 
Studerman ly with Florida farmers 
and ranchers in developing planned 
fertilization and management programs 
through the Agrico Soil Service. 


R. V. PHILLIPS, of Haines City, was 
elected president of the Florida Council 
of Farmer Cooperatives at the council’s 
annual meeting held last month in Miami 
Beach. Phillips is general manager of the 
Hanies City Citrus Growers Assn. Other 
officers elected were: ED N. BUTLER, 
Live Oak, J. E. DUKES, Palatka, and 
AL WHITMORE, Orlando; vice presi- 
dents. Secretary is FRANK DOOLEY, 
Belle Glade; and E. B. HOWARD, Wav- 
erly, is treasurer. 


Minute Maid Corp., in a move to 
intensify its program of international sales, 
appointed GERALD D. BARTREM to 
the new post of vice president of sales 
and marketing for Minute Maid Inter- 
national, a subsidiary of the citrus con- 
centrate firm. He will supervise export 
sales of Minute Maid products and solu- 
ble coffee and tea products of the Tonco 
Division. 

JOHN S. ADAMSON replaces Bartrem 
as director of sales in the company’s 
Citrus Products Division. 


Former manager of the H. Hentz & 
Co. Florida offices); ARTHUR NELSON, 
has been appointed Florida manager for 
Harris, Upham & Co. He will assume 
this position in the stock brokerage firm’s 
Miami Beach office. 





New executive vice president of Ready 
Mix Concrete Co. is GARY L. MARABLE. 
Marable will also serve as general man- 
ager of the Ready Mix operations. The 
company has three plants, in Ft. Laud- 
erdale, Pompano Beach, and Ferncrest 
Village. 


JAMES A. MEIER, SR., vice president 
of Florida Electric Supply, Inc. was re- 
cently elected president 
of the National As- 
' sociation of Electrical 
Distributors at the 
N.A.E.D.’s 52 Annual 
/ Convention. Meier has 
| served as vice presi- 
dent of the association’s 
Southern Region since 
1958. Florida Electric 
Supply, Inc. has offices 
Miami, St. Petersburg 


Meier 


in Jacksonville, 
and Tampa. 


The Marine Bank and Trust Company 
of Tampa named A. CLEWIS HOWELL 
as president. He succeeds his father, 
GEORGE B. HOWELL, who continues 
as chairman of the board. The new presi- 
dent was previously executive vice presi- 
dent and secretary and has been with 
the bank for 12 years. 

Also promoted were: J. W. GRAY, SR., 
from vice president and assistant secre- 
tary to vice president and secretary; and 
SIMEON F. WOOTEN, JR., from assist- 
ant vice president to vice president. 











INDUSTRIAL © AERIAL ® ADVERTISING 





SANDY |GANDY 


hotagraphy 


238 E. Davis Blvd. © Tampa, Fla. 








DAVIS, ERB . 
» Mbt 


TAMPA 


Insurance Brokers 
* Estate Analysis 
* Pension Plans 
* Business Planning 








New Steel Drums of all types—tight 
head or full open head—black steel 
or galvanized—lined or unlined— 
with fast, dependable service to 
YOUR plant. 


FLORIDA DRUM 
COMPANY, INC. 


Pensacola, Florida 
P. O. Box 1951 Phone: HEmiock 8-7521 
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MUSICALLY SPEAKING 


FLORIDA'S FINEST RADIO STATION 


Interesting and Familiar Music for Adults 
of All Ages... Packaged with 
Dignity and Integrity 


104.7 FM STUDIOS ATOP BAYSHORE ROYAL HOTEL 
TAMPA, FLORIDA 


K M 
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New Industries & Expansions 












ATLANTIC BEACH 


R. W. FOWLER CO. — President: R. 
W. Folwer. Product: plastic pipes, etc. 
Bldg. Size: 16,000 sp. ft. Est. No. Em- 
ployed: 25. 


AUBURNDALE 


SAM KILLEBREW, INC. — Product: 
wind machines. 


BARTOW 


SWIFT & CO. (exp.) — Product: 
triple superphosphate, phosphoric acid. 
Est. Production date: 1960. 


BLOUNTSTOWN 


STRAWN VARIETY SHOP — Ad- 
dress: P. O. Box 562. President: E. C. 
Strawn (Owner) Product: commercial 
furniture, mill’ work, boats, paddles, 
moulding screens, church furniture, 
building materials. Est. Production 
Date: Dec. 1, 1960. Bldg. Size: 10,640 
sq. ft. Cost: $18,500. Est. No. Employ- 
ed: 6. Est. Payroll: $500 wk. 


BRADENTON 


GLASS INSULATING COMPANY — 
Address: ACL Industrial Park. Product: 
oe materials. Est. No. employ- 
ed: 5. 

KEYCRAFT BOAT CO. — Address: 
4453 30th St. W. Products: boats. Est. 
Production Date: March, 1960. Bldg. 
— sq. ft. Est. No. Employ- 
ed: 2. 
SCHWIND---GREEN RESEARCH 
CORP. — Address Mardon Commerce 
Center, US 301 S. Bldg. Size: 2000 
sq. ft. Est. No. Employed: 3. 
SUNHOME MANUFACTURERS, INC, 
— Address: 809 14th St., E. Bldg. Size: 
10,000 sq. ft. Est. No. Employed: 15. 


BROOKSVILLE 


CHEMICAL LIME, INC. — Address: 
Camp Rd. Product: chemical lime. 
Est. Production Date Summer, 1961. 
Cost: $2 million. 

CONDENSER PRODUCTS CO. — Ad- 
dress: Brooksville Airport. Product: 
electronic capacitors. Est. Production 
Date: Sept. 1, 1960. Bldg. Size 10,000 
sq. ft. Cost: $150,000. Est. Payroll: 
$5,000 month. 


CLERMONT 


OAKLAND SAND AND MINERAL 
CORP. — Product: sand classifying 
plant. Est. Production Date: Oct., 1960. 
Cost: $220,000. 


coco. 


A 
ELECTRO-MECHANICAL SYSTEMS 
— Product: communication devices. 
Est. Production Date: April. Bldg. 
Size: 5,000 sq. ft. Est. No Employed: 
40 


FOOD PACKAGING CORP. — Presi- 
dent: William H. Allen. Product: ma- 
chines to manufacture cardboard car- 
tons. Est. Production Date: April. Est. 
No. employed: 30-40. 


COCOA BEACH 


BOEING AIRCRAFT CO. (exp.) — 
Address: St. Road 401. Product: ex- 
ecutive engineering office for missles. 
Est. Production Date: Dec., 1960. Bldg. 
Size: 22,000 sq. ft. Cost: $275,000. Est. 
No. Employed: 60. 

McDONNEL AIRCRAFT CORP. — 
(exp.) Product: prime contractor “Mer- 
cury” project. Est. Production Date: 
May. Est. No. Employed: 125. 


CORAL GABLES 


CHARLES HARRIS COMPANY — Ad- 
dress: 60 Miracle Mile. Product: jewel- 
ry. Bldg. Size: 1200 sq. ft. Est. No. 
Employed: 4. 
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NATIONAL MERCANTILE CLEAR 
HOUSE, INC. (exp.) — Address: 4539 
Ponce de Leon Blvd. Product: direct- 
by-mail collection system. Bldg. Size: 
4,000 sq. ft. 

NOVAGLAS, INC. — Address 4009 
Aurora St. President: Carl J. Miller. 
Product: reinforced fiberglass. Bldg. 
a 2,600 sq. ft. Est. No. Employ- 
ed: 3. 


CROSS CITY 


CROSS CITY VENEER, INC. — Pres- 
ident: Bolling Jones. Product: veneer. 
Est. Production Date: Sept. Est. No. 
Employed: 40. 


DANIA 


CREATIVE CRAFTS CO., INC. — 
President: Chas. W. Herdman. Product: 
plastic products. Est. Production Date: 
Sept. Est. No. Employed: 25-30. 


DE LA 


ND 

A. J. FISCHER, INC. — Address: 
Municipal Airport, Bldg. 13. President: 
A. J. Fischer. Product: transformers & 
electronic components. Est. Production 
Date: Oct. 1, 1960. Bldg. Size: 10,000 
sq. ft. Est. No. Employed: 100. Est. 
Payroll: $300.000. 


DAYTONA BEACH 


ATLAS WELDING — Address: 601 
N. Canal Rd. President: Lloyd C. Ra- 
new. Product: ornamental iron & pipe 
railing. Est. No. Employed: 4-5. 

G. B. CUSTON-AUTO—Address: 501 
North St. President: Gordon Bloom- 
quist. Product: fiberglass - sportscar 
bodies. Est. No. Employed: 3-4. 

RACE MASTERS, INC. — President: 
Victor Lukens. Product: sports car and 
racing engines. Est. No. Employed: 4. 


EAU GALLIE 


ELECTRONICS STANDARDS, INC. 
— Product: electronics. Est. No. Em- 
ploved: 25. 


FOREST CITY 


DEEP SOUTH PRODUCTS, INC. — 
Product: preserves, jellies, mayonnaise, 
salad dressing, peanut butter, salad oil, 
vinegar. Bld. Size: 45,000 sq. ft. Est. 
No. Employed: 90. 


FT. LAUDERDALE 


BAHAMAS SEACRAFT. INC. — Ad- 
dress: State Rd. 84. Product: boats. 
Est. Production Date: July, 1960. Bldg. 
Size: 15,000 sq. ft. Est. No. Employ- 
ed: 30. 

SMITHSON — Address: 1427 N.E. 
Flagler Dr. Product: quilters for decor- 
ating trade. Est. Production Date: July, 
1960. Bldg. Size: 1400 sq. ft. Est. No. 
Employed: 4. 

PEMCO, INC. — Address: Port Ever- 
glades. President: D. C. Price, Jr. Pro- 
duct: machine work, ship repair, steel 
fabricators. Est. Production Date: July, 
1960. Bldg. Size: 5,000 sq. ft. Est. No. 
Employed: 5. 

REX OF FLORIDA, INC. — Address: 
SW 36th St. & 18th Ave. Product: heat 
treating and plating. Est. Production 
Date: Jan., 1961. Est. No. Employ- 
ed: 20. 

SAVOY ELECTRONICS — President: 
Rex E. Basset, Jr. Product: quartz crys- 
tals for radio communications. Est. Pro- 
duction Date: April. Bldg. Size: 10,- 
000 sq. ft. Est. No. Employed: 25. 
STANDARD PRODUCTS CO. (exp.) 
— President: J. S. Reid. Product: roc- 
ket, missle & aircraft engine parts. Est. 
No. Employed: 73-85. 

START MFG. CO. (exp.) — President: 
Al Starts. Product: antique automobiles. 


—e 


Est. Production Date: 1960. Bldg. Size: 
24,000 sq. ft. Est. No. Employed: 99, 
SURFSIDE SIX FLOATING HOMES, 
INC. — President: Larry Vita. Product: 
luxury houseboats. Est. Production 
Date: Sept., 1960. Bldg. Size: 21,759 
sq. ft. Est. No. Employed: 40-50. 

WILLIAMSON ROCK AND SAND 
CORP. — President: Frank M. William. 
son. Product:: road rock. Est. Produc. 
_ —_ 1960. Est. No. Employed; 


FT. MYERS 


THE NAHAMA INDUSTRIES, INC. 
— President: Sam Nahama. Product: 
children’s clothing. Est. Production 
Date: July. Est. No. Employed: 50. 


HIALEAH 


ACADEMY MICA PRODUCTS, INC. 
(exp.) — President: Jack J. Klar. Pro- 
ducts: formica table and sink tops. Est. 
Production Date: Aug., 1960. Bldg, 
Size: 17,000 sq. ft. Est. No Employ- 


ed: 65. 

AIRONICS, INC. — Address 1035 E. 
26th St. President: Dale A. Danielsen. 
Products: digital computer demonstrat- 
or, sperry type test units, equipment 
racks and shelves. Bldg. Size: 50,000 
sq. ft. Est. No. Employed: 100. 
AMERICAN VINYL CORPORATION 
— Address 1675 E. 11 Avenue. Presi- 
dent: Eric J. Wiborg. Product: vinyl 
extrusion, weather stripping, polyvinyl, 
chloride compound. Bldg. Size: 7,000 
sq. ft. Est. No. Employed: 15. 
ARCHITECTURAL ALUMINUM 
PRODUCTS, INC. — Address 1074 E. 
27 St. President: W. Clinton Terry. 
Product: aluminum jalousie doors, al- 
uminum commercial doors, architectur- 
al panels. Bldg. Size: 12,000 sq. ft. 
Est. No. Employed: 8. 

BISCAYNE CABINET & FIXTURES, 
INC. — Address: 1040 E. 32 St. Pres- 
ident: Leo F. Kerr, Product: cabinets, 
fixtures. Bldg. Size: 6,500 sq. ft. Est. 
No. Employed: 12. 

BISCAYNE MARINE SUPPLY COR- 
PORATION — Address: 570 W. 18 St. 
President: G. K. McLean. Product: 
boats, fiberglass accessories, sail makers. 
Bldg. Size: 11,000 sq. ft. Est. No. Em- 
ployed: 15. 

CORAL WOOD INDUSTRIES — Ad- 
dress: 4612 E. 10 Court. Product: 
store fixtures, desks, counters, bars. 
Bldg. Size: 1,800 sq. ft. Est. No. Em- 
ployees: 3. 

CRAWFORD DOOR SALES — Ad- 
dress: 1890 W. 4th Ave. President: C. 
H. Cordes. Product: industrial, com- 
mercial and residential doors. Est. Pro- 
duction Date: June. Bldg. Size: 10,000 
sq. ft. Cost: $65,000. 

J. W. DAWSON & SON — Address: 
870 S.E. 11 Court. Owner: J. W. Daw- 
son. Product: wood reduction. Bldg. 
Size: 5,000 sq. ft. Est. No. Employed: 
2 


12. 

DEVICES RESEARCH CORPORA- 
TION—Address: 1050 E. 15 St. Pres- 
ident: Jack Chorosk. Product: automo- 
tive and refrigeration parts. Bldg. Size: 
6,000 sq. ft. Est. No. Employed: 4. 
ECONOMIC FILTERS OF FLORIDA, 
INC. — Address: 454 S.E. 10 Court. 
Owner: John Reese. Product: air-con- 
ditioning filters. Bldg. Size: 800 sq. ft. 
Est. No. Employed: 1. 
HOPPENSTAND BRAKE CORPORA- 
TION—Address: 8th St. & 18th Ave. 
President: David Hoppenstand. Pro- 
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duct: automobile brakes. Bldg. Size: 
10,000 sq. ft. Est. No. Employed: 40-50. 
JOLIE TOGS — Address: 4314 E. 10th 
Ct. Owner: Luis A. Rodriguez. Pro- 
duct: children’s dresses. Bldg. Size: 
1,800 sq. ft. Est. No. Employed: 5. 

OU TAYLOR, INC. — Address 1795 
W. 8th Ave. Product: handbags. Est. 
Production Date: Aug., 1960. Bldg. 
Size: 8,500 sq. ft. 

MADEMOISELLE NET MILLS, INC. 
— Address 494 W. 20th St. Product: 
nylon bridal veilings, nets. Bldg. Size: 
22,000 sq. ft. Est. No. Employed: 12. 
MANHATTEN-MIAMI CORP. (exp.) 
— President: Seymour Gorden. Pro- 
duct: men, women & children’s hats. 
Bldg. Size: 50,000 sq. ft. Est. No. Em- 
ployed: 50 

MEDALLION CORPORATION — Ad- 
dress: 3579 E. 10th Ct. President: Ken 
Schwartz. Product: solid wrought al- 
uminum furniture. Bldg. Size: 5,000 
sq. ft. Est. No. Employed: 9. 
PRECISION FIXTURES, INC. — 866 
S.E. 9th Terrace. President: Charles 
E. Mitchell. Product: cabinets, fixtures. 
Bldg. Size: 7,000 sq. ft. Est. No. Em- 
ployed: 8. 

PREMIER PLASTICS, INC. — <Ad- 
dress: 393 E. 10th Ave. President: Mel 
Koenig. Product: plastic molding. Bldg. 
Size: 4,490 sq. ft. Est. No. Employed: 


3. 

QUALITY PRINTING — Address: 47 
Okeechobee Rd. Owner: John Curtis 
Grove. Product. all business stationery. 
Bldg. Size: 1,200 sq. ft. Est. No. 
Employed: 1. 

REEDY TOOL & DIE, INC. — Ad- 
dress: 5135 E. 10th Ave. President: 
Herman Reedy. Product: tool & die 
mfg. Bldg. Size: 7,500 sq. ft. Est. No. 
Employed: 9. 

REGENT MICA KITCHENS, INC. — 
Address: 3522 E. 10th Ct. President: 
Robert S. Berger. Product: mica kitchen 
cabinets & sink tops. Bldg. Size: 30,- 
000 sq. ft. Est. No. Employed: 28. 
SAFETY POOL LIFT, INC.—Ad- 
dress: 25 W. 21 St. President: Ray- 
mond Pearlson. Product: swimming 
pool aluminum cover. Bldg. Size: 2,000 
sq. ft. Est. No. Employed: 12. 

SA-NU STEEL CORPORATION — 
Address: 3655 E. 10th Ct. President: 
Gonzales Nunez. Product: steel smelt- 
ing plant. Bldg. Size: 7,000 sq. ft. Est. 
No. Employed: 10. 

SUNSHINE JUICE CO., INC. — Ad- 
dress: 1051 E. 23rd St. Product: pro- 
cessing and bottling fresh juice. Est. 
Production Date: June 1, 1960. 
TACO METALS, INC. — Address: 66 
W. 4th St. President: Harry Corash. 
Product: aluminum fence. Est. No. Em- 
ployed: 4. 

U. S. PLASTICS, INC. — Address: 750 
W. 18th St. President: Edward R. 
Scharps. Product: plastic sink tops. 
Bldg. Size: 50,000 sq. ft. Est. No. Em- 
ployed: 30. 

A. B. WILSON COMPANY — Address: 
100 E. 10th Ct. Owner: Allen B. Wil- 
son. Product: screen printing, scotch 
cals, decalcomania, bumper strips. Bldg. 
_ — sq. ft. Est. No. Employ- 


JACKSONVILLE 


BENNER GLASS CO. (exp.) — Pres- 
ident: Dexter Benner. Product: decor- 
ative glassware. Est. No. Employed: 65 
CAPITO GLASS, INC. — President: 
B. E. Reed. Product: glass & aluminum 
store fixtures. Bldg. Size: 15,000 sq. 
ft. Est. No. Employed: 15-35. 


CAROLINA INSURANCE GROUP 
(exp.) — President: Raymond K. Ma- 
son. Product: insurance headquarters. 
a $500,000. Est. No. Employed: 


133. 

ERIE AND ST. LAWRENCE CORP. 

— Product: shipping line. Est. Pro- 
duction Date: Aug. Cost: $450,000. 
Est. No. Employed: 25. 

FLECO CO. (exp.) — Address: 1375 
Church St. President: Franklin G. Rus- 
sell. Product: steel castings. Est. Pro- 
duction Date: Aug., 1960. Bldg. Size: 
20,000 sq. ft. 

HOTPOINT — Address 530 E. For- 
syth St. Product: warehouse. Est. Pro- 
uction Date: Jan., 1961. Bldg. Size: 
35,000 sq. ft. Cost: $500,000. Est. No. 
Employed: 64. 

PAN AMERICAN SCREW CORP. 
(exp.) — Address: 5285 Highway Ave. 


000 sq. ft. 
LAKE HAMILTON 


Product: screws and. similar products. 

Est. Production Date: July, 1960. 

SUDDATH MOVING AND STOR- 

AGE CO. (exp.)—Address: Highway 

Ave. President: Richard H. Suddath. 

Product: warehouse. Bldg. Size: 40,- 
Cost: $250,000. 


LAKE HAMILTON CITRUS CO-OP. 
(exp.) — Product: tangerine packing 
and coloring. Est. Production Date: 
summer, 1960. Bldg. Size: 25,000 sq. 
ft. Cost: $250,000. 


LAKELAND 


SEALTEST DIV. OF NATIONAL 
FOODS (exp.) — Product: chilled cit- 
rus juice. Bldg. Size: 100,000 sq. ft. 


LAKE WALES 


FLAMINGO TILE INDUSTRIES 
(exp. )—President: Carl Baldouf. Pro- 
duct: tile. Bldg. Size: 7,680 sq. ft. 








A New Trend In Christmas Gift Giving 


FLORIDA TREND Magazine can do all your Christmas gift 


buying, wrapping and mailing in one neat package. 


The logical gift... FLORIDA TREND .. . of course... 
and at a quarter or less a month, your friends, customers and 
business associates can have TREND delivered to their desk 
with your compliments. 


With each gift subscription, TREND will mail an appropriate 
Christmas card on December 16, sending your best holiday 
wishes. And when, each and every month, TREND is received 
it will serve as a reminder of your regards throughout the 
whole year. 


TREND’s gift plan will not only be appreciated . . . it is de- 
signed to save you and your office staff a great deal of time, 
money and effort in maintaining good relations at all times 
of the year. 


This works! . . . as experienced by corporation 
officials, bankers, attorneys, contractors, and sales- 
men of insurance, stocks, real estate, business 
machines and office supplies. 


Even your staff at home or away would enjoy TREND and 
profit by reading its news and trends in Florida industry, 
regularly. 


If you would like more information concerning FLORIDA 
TREND’s Christmas gift package plan write: 


FLORIDA TREND, P. O. Box 150, Tampa, Florida 


All details will gladly be sent. 
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Est. No. Employed: 25. 


LEESBURG 


TALLEY BOX CO. — Address: Lees- 
bur — Park. President: Harry 
Talley. oduct: packing and fruit 
ome Bide, Size: 56,000 sq. ft. Est. 
No. Employed: 100. 


LONGWOO 


D 
DYNATRONICS, INC. (exp.) — Pro- 
duct: electronic research & develop- 
ment. Bldg. Size: 22,000 sq. ft. Est. 
No. Employed: 160. 


MADERIA BEACH 


STILES ASSOCIATES. INC. — Pro- 
duct: electronic test equipment. Est. 
Production Date: Aug., 1960. 


MATATHON KEY 


MARATHON WOODWORKS — Pres- 
ident: Kenneth N. White. Product: in- 
terior woodworking. 


1AMI 

AIR TIME LEASING — Address: Mi- 
ami International Airport. Product: 
leasing of aircraft. 

ALLIED ARTS, INC. — Address: 8547 
S.W. 129 Terrace. President: Harry 
Hooper. Product: disposable paper slip- 
pers. 4 —. 2,000 sq. ft. Est. No. 
Employed: 1. 

ALLAPATTAH PRESS, INC. — Ad- 
dress: 1736 N.W. 35 St. Product: com- 
mercial printing, newspaper. Bldg. Size: 
3,000 sq. ft. Est. No. Employed: 4. 
ALUMINAIRE, INC. — Address: 3680 
N. W. 50 St. Product: grilles, registers, 
(for air-conditioning). Bldg. Size: 
15,000 sq. ft. Est. No. Employed: 50. 
AMERICAN PAMCOR, INC. — Ad- 
dress: 5379 NW 36th St. Product: 
solderless electrical equipment. 
AUTO-LOK WINDOW -CORPORA- 
TION — Address: 4310 NW 36 Ave. 
President: M. A. Gregg. Product: al- 
uminum windows, curtain wall. Bldg. 
Size: 16,000 sq. ft. Est. No. Employ- 
ed: 50. 

BERTRAM YACHT CO. — President: 
Richard H. Bertram. Product: fiber- 
glass hull boats. Est. Production Date: 
Jan. 1960. Est. No. Employed: 50. 
BLOUSE - CAPADES — Address: 240 
S.W. 15 Road. Owner: Marcia Gerson. 
Product: ladies sport shirts. Bldg. Size: 
200 sq. ft. Est. No. Employed: 2. 
CARIB CRAFTS — Address: 3635 N. 
W. 7 St. Owner: Harry J. Dell. Pro- 
ducts: plastic & wood bars, shutters, 
home accessories. Bldg. Size: 3,000 sq. 
ft. Est. No. Employed: 2. 
CENTRONIX. INC.  (exp.)—Presi- 
dent: Garth Bower. Product: marine 
communications equipment. Est. No. 
Employed: 40-50. 

CHARM KITCHEN CABINETS — 
12450 N.E. 13th Place. Product: cab- 
inets, vanities, breakfast nooks. Bldg. 
- og 4,000 sq. ft. Est. No. Employ- 


CONCRETE UNLIMITED, INC. — 
Address 7101 N.W. 70th St. President: 
Ronald Sokall. Product: decorative 
blocks, swimming pool coping. Bldg. 
ge 20,000 sq. ft. Est. No. Employ- 
e 

CURTIS BATTERY CORPORATION 
— Address: 1500 N.W. 20th St. Pres- 
ident: T. A. Curtis. Product: batteries. 
Bldg. Size: 3,600 sq. ft. Est. No. Em- 
ployed: 10. 

CUSTOM MADE BREAKFAST NOOK 
MFG. CO. — Address: 7320 N. Miami 
Ave. Product: breakfast nooks, razor 
blade stands. Bldg. Size: 1,500 sq. ft. 
Est. No. Employed: 3. 
DADE-BROWARD ROCK CO. — Ad- 
dress: P. O. Box 635. President: W. W. 
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Williams, Jr. Product: crush gravel and 
sand, size rock, pea rock %”. Area: 
110 acres. Est. No. Employed: 15 
MAX DROSSIN — Address: 6229 NE 
Second Ave. Owner: Max Drossin. 
Product: mossaic wall plaques, tile ta- 
bles. Bldg. Size: 4,000 sq. ft. Est. 
No. Employed: 1. 
EDLUND ENGINEERING § PRO- 
DUCTS, INC. — Address: 350 N.E. 
75th St. President: Herbert E. Edlund. 
Product: metal products. mechanical & 
electro-mechanical components & de- 
vices, health equipment. Est. No. Em- 
ployed: 15. 
FLORIDA INSTITUTE FOR REHA- 
BILITATION — Address 109 S.W. 17 
Ave. President: Dr. Irving Goldman. 
Product: plastic novelties, towel rings, 
lastic assembly. Bldg Size: 2,100 sq. 
t. Est. No. Employed: 15: 
FLORIDA SHOE CORPORATION — 
Address: 3595 N.W. 74th St. President: 
Noel Rabinovich. Product: men’s work 
shoes - stitch down, vulcanized shoes. 
Bldg. Size: 10,400 sq. ft. Est. No em- 
ployed: 50. 
FOREMOST DARIES, INC. (exp.) — 
Product: dairy products. Cost: $280,- 
000. : 
FRENCH EMBROIDERY CO. — Ad- 
dress: 2447 N.W. 77 Terrace. Product: 


embroidery (contractor). Bldg. Size: 
2,500 sq. ft. Est. No. Employed: 25. 
GENERAL MEDICAL INSTRU- 


MENTS CORPORATION — Address: 
16550 N.W. 10th Ave. Product: lab- 
oratory instruments, diagnostic tools, 
surgical instruments. Bldg. Size: 2,500 
sq. ft. Est. No. Employed: 48. 

H & H LABORATORIES — Address: 
504 N.W. 54 St. Owner: Dr. Heinz 
Siedentopf. Product: biologics (vac- 
cine). Bldg. 7 1,000 sq. ft. Est. 
No. Employed: 

HOWARD ‘NDUSTRIES (exp.) — 
President: Marvin Zuckerman. Product: 
aluminum jalousie windows & doors. 
Est. Production Date: May. Bldg. Size: 
22,000 sq. ft. Est. No. Employed: 26. 
JAIME FASHIONS, INC. — Address: 
3665 N.W. 48 Terrace. President: — 
Yagodnik. Product: contractor — ladies 
dresses. Bldg. Size: 4,500 sq. ft. Est. 
No. Employed: 30. 

LAURA LEE CANDIES, INC. — Pres- 
ident: Joseph Altschuller. Product: 
candy. Est. Production Date: March. 
No. Employed: 60. 

McKAY OF MIAMI (exp.) — Product: 
dresses. Bldg. Size: 6,000. 

MIAMI EXTRUDERS. INC. (exp.) — 
President: R. W. Van Dette. Product: 
aluminum extrusions. Bldg. Size: 50,- 
000 sq. ft. Est. No. Employed: 128. 
MIAMI FOAM PRODUCTS CO. — 
Address: 4810 N.W. 37 Ave. Nathan 
Rosenblum. Product: polyether (syn- 
thetic), foam rubber. Bldg. Size: 10,- 
000 sq. ft. Est. No. eadneel: 9. 
MIAMI PLASTER PRODUCTS COR- 
PORATION — Address 4715 N. W. 
36th Ave. President: George Kramer. 
Product: sand finished plaster, lime 
putty. Bldg. Size: 18,000 sq. ft. Est. 
No. Employed: 4. 

NATIONAL SHRIMP PROCESSING 
CO. — Address: 3645 N.W. 67th St. 
President: J. H. Buchanan. Product: 
processing shrimp. Est. Production 
Date: Jan. Bldg. Size: 15,000 sq. ft. 
Est. No. Employed: 50. 
NICHOLAS PLASTICOVERS — Ad- 
dress: 761 N.E. 79 St. Product: plastic 
covers for furniture. Est. No. Em- 
ployed: 3. 





PEARCE SIMPSON (exp) — Pres. 
ident: William S. Simpson. Product: 
molded plastics, electronic produ 
metal products. Est. Production Date: 
July. Est. No. Employed: 400. 
PEERLESS PLASTIC MFG. CO., INc, 
— Address 14025 N.W. 20th Ave. 
Product: pre-mixed plastic products. 
Bldg. Size: 7,500 sq. ft. Est. No. Em. 


ployed: 5. 

SPARTON SPORTSWEAR — Address: 
5954 N.E. 2nd Ave. Owner: Vincent 
Sbarbati. Product: terry cloth robes 
for men. Bldg. Size: 500 sq. ft. Est, 
No. Employed: 7. 

STIRRING DESIGNS, INC. — Ad. 
dress: 7155 N.W. 3 Ave. President: 
Armold Newman. Product: plastic 
agg stir rods, sandwich picks, 
Bldg. Size: 2,000 sq. ft. Est. No. Em. 
ployed: 5. 

SUNSHINE SOAP CO. — Address; 
7155 N.W. 3 Ave. President: Robert 
Walker. Product: toilet bar soap. Bldg, 
Size: tas sq. ft. Est. No. Employ- 
SWIM TOGS OF MIAMI, INC— 
President: Toby Berger. Product: 
men’s swim wear. Est. No. Employed: 
45. 


WICKLY, INC. — Address: 271 N.W. 
23 St. President: Mildred S. Reilley. 
Product: women’s dresses. Bldg. Size: 
4,000 sq. ft. Est. No. Employed: 30. 
WINTER INDUSTRIES, INC. — Ad- 
dress: 3500 N.W. 50th St. President: 
Horst H. Winter. Product: tool, die. 
Bldg. Size: 2,000 sq. ft. Est. No. Em- 
ployed: 3. 

YORK LITHOGRAPHERS OF AMER- 
ICA (exp.) — President Harry Morse. 
Product: lithographing. Est. Produc- 
tion Date: 1960. Est. No. Employ: 
ed: 50. 


MIAMI BEACH 


YALE OGRON MFG., INC. (exp.) — 
President: Yale Ogron. Product: al- 
uminum windows. Est. Production 
Date: 1960. Bldg. Size: 12,000 sq. ft. 
Est. No. Employed: 25. 


NAPLES 


FIRST FLORIDA RESOURCE CORP. 
— President: Ira Capelle. Product: 
commercial building construction. Cost: 
$2 million. 


NORTH MIAMI 


SANITATION ASSOCIATES, INC.— 
Product: garbage and trash disposal. 
Cost: $1.5 million. 

STANDARD ALUMINUM __ PROD- 
UCTS, INC. Address: 12250 N.E. 13 
Ct. President: Joseph M. Trotta. Prod- 
uct: metal screen enclosures for porches 
and pools. Bldg. Size: 50,000 sq. ft. 
Est. No. Employed: 3. 
ULTRA-VIOLET ENGINEERING 
CO., INC. Address: 13015 N.E. 14th 
Ave. President: Arthur L. Gywonn. 
Product: Water sterilizing units. Bldg. 
Size: 1,500 sq ft. Est. No. Employed:5. 


ORLANDO 


B & B CERAMIC MOULDS— A¢d- 
dress: 3600 N. Orange Blossom Trail. 
President: E. H. Conville. Product: 
designs ceramic moulds. Bldg. Size: 
24.000 sq. ft. Est. No. Employed 2. 
BURROUGHS CORPORATION, THE 
TODD DIV.—Address: 460 Boone St. 
President: J. Hughes. Product: print 
bank checks. Est. Production Date: 
May 1960. Bldg. Size: 10,000 sq. ft 
Est. No. Employed: 30-40. 
CENTRAL FLA. BLOCK & SUPPLY 
CO.—Address State Rd. 15 A. Prod- 
uct: concrete block mfg. Bldg. Size: 
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5,000 sq. ft. Est. No. Employed: 5. 
COLUMBIA MACHINERY CO.— 
Address: 1106 Wood St. Product: ma- 
chine parts for concrete block ma- 
chines. Bldg. Size: 2,000 sq ft. Est. 
No. Employed: 10. 

FLA. ALUMINUM CO.— Address: 
634 Oakridge Rd. President: Rany 
Showher. Product: aluminum furniture. 
15,000 sq. ft. Est. No. 
Employed: 20. 

GEORGE H. MORRILL CO.— Ad- 
dress: 2121 S. Division St. Product: 
ink. Est. Production Date: July 1960. 
INDUSTRIAL FABRICATORS—Ad- 
dress: 632 Oakridge Rd. President: 
Ralph Richter. Product: cabinets. Bldg. 
Size: 2,400 sq. ft. Est. No. Employed: 


6. 
JEFFERIES’ INSTITUTIONAL FOOD 
CO.—Address: 2113 S.- Division St. 
President: Thomas H. Jefferies. Prod- 
uct: Distribution of Industrial foods. 
Bldg. Size: 6,000 sq. ft. Est. No. Em- 
ployed: 10. 
ORLANDO LAMINATED PLASTICS 
INC— President: Charles Davis. 
Product: counter tops. Bldg. Size: 
3,600 sq. ft. Est. No. Employed: 4. 
STANLEY HOME PRODUCTS—Ad- 
dress: 1918 Commercial Way. Prod- 
uct: Stanley Home Products warehouse. 
Bldg. Size: 130,000 sq. ft. Est. No. 
Employed: 25. 
ORMOND BEACH 
LETTER MEMORIAL STUDIO—Ad- 
dress: Hwy. 1, Tomoka Estates. Presi- 
dent: Joseph D. Letter. Product: mon- 
uments. Est. Production Date: Jan. 
1960. 
WORLD COLOR  (exp)—Product: 
photographic processing. Bldg. Size: 
6,000 sq. ft. 
PALATKA 
TALLY BOX CO. (exp.)—Product: 
boxes. Est. Production Date: August. 
Bldg. Size: 315,000 sq. ft. Est. No. 
Employed: 50. 
PALM BEACH 
MAL TOOL AND ENGINEERING 
CO.—Address: Palm Beach Interna- 
tional Airport. Product: missle and air- 
craft parts. Est. No. Employed: 100. 
PALM BEACH GARDENS 
RADIO CORPORATION OF AMER- 
ICA—President: Frank Sleeter. Prod- 
uct: electronic assembly plant. Cost: 
$4.5 million. Est. No. Employed: 1,000. 
PALMETTO 
COMPACT MFG. CO.—President: 
J. M. Hood. Est. Production Date: 
August 1, 1960. Est. No. Employed: 2. 
PANAMA CITY 
BOYD BROTHERS (exp)—President: 
Alton Boyd. Product: printing. Cost: 
$125,000. Est. No. Employed: 25. 
PLANT CITY 
SALADA, SHIRRIFF, AND HORSEY 
CORP. (exp.)—Address: W. Haines 
St. Product: frozen citrus concentrate. 
Est. Production Date: Oct. 1960. Bldg. 
Size: 14,000 sq. ft. Cost: $500,000. 
Est. No. Employed: 25. 
POMPANO BEACH 
PLASTILINE INC.—Address: 1351 
N.E. 48 St. Product: plastic pipe fit- 
tings. Est. Production Date: Sept. 15. 
PORT CANAVERAL 
AUTONETICS (exp.)—Product: guid- 
ance system of “Minute Man” missile. 
Est. Production Date May. Est. No. 
Employed: 85. 
PORT EVERGLADES 
TEXACO INC.—Product: oil terminal. 
Est. Production Date: Jan. Bldg. Size: 
30 acre tract. Cost: $500,000. 


PORT MALABAR 


SOROBAN ENGINEERING _ INC. 
(exp).—President: Chas. F. West. 
Product: electronic design. Est. Pro- 
duction Date: late 1960. Bldg. Size 
50,000 sq. ft. Cost: $750,000. Est. 
No. Employed: 90. 


PORT ORANGE 


ROD-CRAFT BOAT WORKS—Ad- 
dress: 135 Dunlawton. President: Rod- 
man Lister. Product: Ken Craft Boats. 
Est. No. Employed: 2-3. 


QUINCY 
FLA. CIGAR CO., INC. (exp.)— 
President: Ivis J. Scadron. Product: 
cigars. 


JUVENILE FURNITURE FACTORY 
—Address: Lake Talquin Rd. Presi- 
dent: Pat Higdon. Product: juvenile 
furniture. Est. Production Date: Au- 
gust 1960. Bldg. Size: 12,000 sq. ft. 
Est. No. Employed: 20-25. Est. Pay- 


roll: $50,000. 
MIDWAY SEAFOODS — President: 
Joe Barber. Product: packing crab 
meat. Est. Production Date: August. 
Est. No. Employed: 50. 
RICHMOND HEIGHTS 
UALITY BLOCK CO., INC.—Ad- 


ress: 13300 S.W. 144 St. President: 
Hugh Kirkland. Product: concrete: 
blocks. Bldg. Size: 5 acres. Est. No. 
Employed: 12. 


ST. AUGUSTINE 


MIDWEST HOMES, INC.—Address: 
U.S. Hwy. 1. President: Howard Mc- 
Kinley. Product: pre-built homes. Bldg. 
Size: 120,000 sq. ft. Est. No. Em- 
ployed:300. 


ST. PETERSBURG 


AERONAUTICAL DIVISION, MIN- 
NEAPOLIS HONEYWELL REGULA- 
TOR CO. (exp.)—Address: U.S. 19 
north of Pinellas Park. Est. Production 
Date: July 1960. Bldg. Size: 36,000 
ft. Cost: $300,000. 

DAN-GEROW BLUE DIAMOND CO. 
—President: Harvey Dickson. Product: 
lime mortar. Cost: $100,000. 

FLA. MACHINE PRODUCTS CO. 
(exp.)—President: John Dudinsky. 
Product: machine shop. Est. Production 
Date: Jan. 1961. Bldg. Size: 15,000 
sq. ft. Est. No. Employed: 65. 
GENERAL ELECTRIC (exp.) — 
Product: electronics. Est. Production 
Date: 1961. Bldg. Size: 32,000 sq. ft. 
Cost: $575,000. 

HENEFLET PRECISION MFG. CO. 
—President: William Henefelt. Prod- 
uct: brass nuts. Est. Production Date: 
July. Bldg. Size: 7,500 sq. ft. Est. No. 
Employed: 30. 

ST. PETERSBURGH TIMES (exp.)— 
President: Nelson Poynter. Product: 
newspaper. Est. Production Date: June 
1960. Bldg. Size 75,000 sq. ft. Est. No. 
Employed: 60. 


SANFORD 


DEARBORN ELECTRONICS (exp.) 
—Address Highway 17-92. President: 
R. J. Simpson. Product: Electronic de- 
velopment and research, manufacture 
of capacitors. Bldg. Size: 15,000 sq. 
ft. Est. No. Employed: 60-150. 


SARASOTA 


KENALL PRODUCTS, INC.—Ad- 
dress: 2340 12th St. President: George 
H. Kennahan. Product: suntan lotion. 
Est. Production Date: July 1, 1960. 
Est. No. Employed: 10. 


SEBRING 


SOUTHERN LEATHER CO.—Ad- 
dress Sebring Air Terminal & Ind. 
Park. President:Mr. Traver. Product: 


leather industrial gloves. Est. Produc- 
tion Date: Sept. Ist. Est. No. Em- 
ployed: 10. 


SOUTH MIAMI 


GLANDER BOATS—Address: 5960 
S.W. 78th St., President: Harold S. 
Glander. Product: molded fiberglass 
& wood sailboats to 36’, masts & rig- 
ging. Bldg. Size: 4,000 sq. ft. Est. No. 
Employed: 4. 


STARKE 


GREEN FENCE POST CO.—Presi- 
dent: Harry N. Green. Product: fence 
posts and barn poles. Est. Production 
Date: February. Est. No. Employed. 
30. 


TAM 


PA 
ALABAMA HIGHWAY EXPRESS— 
Address: 15005 Nebraska Ave. Prod- 
uct: freight terminal. Est. Produc- 
tion Date: August 1. 
AMERICAN CONCRETE & CROSS- 


TIE—President: Douglas P. Cone. 
Product: prestess concrete railroad 
crossties. Est. Production Date: Sept. 


1959. Est. N. Employed: 50. 

DAVIS CAN CO.—Address: 1809 2nd 
Ave. President: L. C. Jones. Product: 
containers for paint industry. Est. 
Production Date: August. Bldg. Size: 
3,500 sq. ft. 

HART INDUSTRIES—Address: 6530 
Hillsborough Ave. Product: pre-engi- 
neered motel rooms. Est. Production 
Date: July 1960. Bldg. Size: 45,000 


sq. ft. 

HOLT MANUFACTURING CO.— 
Address: 10702 46th St., Tampa In- 
dustrial Park. President: W. E. Holt. 
Product: gears, floor machine parts. 
Bldg. Size: 4,000 sq. ft. 
LENFESTEY SUPPLY CO. (exp.)— 
Address: Eva & Border St. President: 
G. Syd Lenfestey. Product: institu- 
tional & industrial disinfectants, de- 
odorants, detergents, & cleaning com- 
pounds. Bldg. Size: 10,000 sq. ft. 
MARY CARTER PAINT. FACTOR- 
RIES RESEARCH CENTER (exp.)— 
Address: Gunn Highway. President: 
Robert Van Worp, Jr. 

MASTER PACKAGING, INC. (exp.) 
—Address: S. Manhattan & Interbay. 
Product: polyethylene bags. Bldg. Size: 
20,000 sq. ft. Cost: $1/4 million. 
MORTON SALT CO.—Address: Port 
Sutton. Product: rock salt. Bldg. Size: 
1 acre. 

PEPSI-COLA (exp. )—Address: Tampa 
Industrial Park. President: T. C. Park- 
er. Product: bottled soft drinks. Bldg. 
Size: 55,000 sq. ft. Cost: $1 million. 
SHORELINE ENTERPRISES (exp.) 
—Address: Hookers Point. Product: 
frozen shrimp. Est. No. Employed: 
100. 

TEXIZE CHEMICALS, INC.—Presi- 
dent: W. J. Greer. Product: liquid 
laundry starches & bleaches. 

THE VOL T. BLACKNALL CO.— 
Address: 6235 S. Manhattan. Product: 
carpets distributors. Est. Production 
Date: Dec. 1960. Bldg. Size: 11,000 
sq ft. Cost: $150,000. Est. No. Em- 
me Hw 12-15. 


TAVARES 


LAKE REGION PACKING ASS’N. 
(exp.) Address: Road 19 south. Pres- 
ident: J. B. Prevatt. Product: citrus 
packing house. Cost: $100,000 


WEST PALM BEACH 


LEWIS HISTORICAL PUBLISHING 
CO., INC.—President: Bruce M. 
Lewis. Product: publishing. Est. Pro- 
duction Date: August. Bldg. Size: 
3,000 sq. ft. Est. No. Employed: 30. 
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FLOOD PREVENTION STUDY LAUNCHED-—The 
Cabinet Board of Conservation has released $65,000 
for engineering studies and cost estimates of flood 
control measures to be submitted to the 1961 Legis- 
lature. Water Resources Director John Wakefield 
told the Board the situation is too critical to wait 
possibly 10 years for federal money. President 
Eisenhower has granted $200,000 in flood relief in the 
form of emergency repairs to public buildings, roads, 
bridges, sewers and water systems. 


HOME RULE HAS GOOD CHANCE—More home 
rule for Florida communities may come out of the 
next session of the Legislature because of the stag- 
gering work load that faces solons on a state level. 
Considered in 1959, interim law making authority 
may be given local Legislative delegations in 1961. 
Democratic Governor Nominee Farris Bryant is on 
record for more home rule to meet problems of 

growth. 









COULD PREVENT HURRICANES—Knowledge and 
equipment now exist to prevent hurricanes, according 
to William Hakkarinen, weather expert with the 
National Bureau of Standards. He predicts a hurri- 
cane prevention program in five years, possibly in- 
volving rocket fired dust to produce cooling water 
droplets where conditions are favorable for a tropical 
storm. 



































DEEP DRILLINGS EYED—Being watched closely are 
a 10,000 foot exploratory oil well being drilled near 
Jesup, Ga., and a 6,000 foot test well at the east end 
of Santa Rosa Island in the Florida Panhandle. Hum- 
ble Oil and Refining Company said more than $2 
million and 17 years were spent in selecting the site 
of the deepest well ever drilled in Georgia. Com- 
monwealth Oil Co. holds an oil and gas lease on the 
Florida site but is really seeking hot salt water for 
Florida Hot Mineral Springs, Inc. which hopes to 
develop a spa in the area. Discovery of oil would 
be a fluke, Commonwealth told the State Cabinet. 


BAD CHECK SEASON HERE—October through De- 
cember is the “season” for bogus check artists, Flor- 
ida merchants are being warned. The State Sheriffs 
Bureau reports issuance in a single month this year 
of 4,779,000 “criminal violation category” checks 
with face value of $395 million, and 1,117,000 “non- 
criminal gross carelessness category” checks amount- 
ing to $214 million. Under study by the Florida Re- 
tail Federation is a proposed state wide bureau 
coordinated with the Sheriffs Bureau, police, prose- 
cutors and courts. 
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CASTRO FOES GET CHARTERS—Corporation char. 


$3 BILLION SUN INCOME —Florida’s 1959 “sun in- 


MORE TAKE HOME PAY-—Average take home pay 















ters have been issued by the Secretary of State to 
the Movement of Revolutionary Recovery and So. 
ciety la Cruz (the Cross), counterrevolutionary Cuban 
exile organizations opposed to Cuban Premier Fidel 
Castro. MRR lists its purpose “to promote the eco- 
nomic, intellectual, social and educational develop. 
ment of Cuba.” La Cruz gives its objective “to aid 
and assist persons whose normal lives have been f 
disrupted due to political oppression and to foster the 
principles of democracy as opposed to communism 
and totalitarianism.” 


come” exceeded $3 billion, the State Chamber of 
Commerce reports. This included $1.1 billion from 
tourism, $155 million from retirees, $600 million 
from crops, fish and livestock, and $1.2 billion from 
processing, manufacture and distribution of Florida 
products and services. 





of Floridians moved up from $3,600 to $5,500, or 
53 per cent, during the decade ending with 1959. 
Total take home pay, after deduction of federal 
income taxes, advanced from $3.2 billion to $8.3 
billion, or 159 per cent. These figures are from a 
copyrighted report of a study made by First Research 
Corp. for The Miami Herald and The St. Petersburg 
Times. 


WOULD SAFEGUARD PUBLIC USE OF LAKES- 


Future Florida citizens may find no place to swim, 
fish and boat in the State’s 30,000 lakes unless public 


. right is established, University of Florida law 


researchers warn. Legislative declaration of State 
ownership of fish in certain sized lakes is suggested 
as a basis for public rights. 


BOOM DEBT $32 MILLION—Florida will not pay in 


full until 1974 the $32 million still owed for roads and 
bridges built during the pre-1926 boom, according 
to E. O. Rolland, director of the State Board of 
Administration. A two-cent state gas tax was voted 
in 1943 to liquidate the debt. 


KILLED THE GOOSE-—Bankers warned a Legislative 


interim committee on finance and taxation, meeting 
in Orlando, that doubling the State’s old one-mill 
intangible tax in 1959 to raise $10 million, has lost 
Florida an estimated $3 billion in wealth. “We've 
killed the goose that laid the golden egg”, said 
William H. Dial, executive vice president of the First 
National Bank of Orlando. 
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STEAM BOILERS AND 


STE ENERATORS 
OR. SALE 
yf OR TRADE 


UFACTURED 











oa 


HORSEPOWER, 100 Ib, maxim loss, your gain. 
sure, upright, can be fired with four terms, trades. 
or even coal. Has been completely A . 2 ies f . 
Buy with or without new or RSEPOWER, Scotch built 





Ss, guaranteed. 


OWER, Firebox 
stack trim or burner. Lots of g 
ice left in this completely 





new smoke hood, new doors. Any fuel, 


Mark card or 


details on No. 34. $582 


type for 100 


rking pressure, lots of steam at 
all investment, choose your fuel 


built by Lookout, guara d. $104 ; : burner and accessories from our stock 






HORSEPOWER automatiowgns fired, BuME _ 5 ; or furnish your own. Ask 
for 100 lb. working pregg@ure. Use 9m 1) pure.) 33. $680 


2 














about item No. 


L. P. gas or can be conv d to N: , wa . HORSEPOWER, Oil field type boiler up 
gas, horizonta! type. Allipst new, . wall Tor 0, 4 : . 150 Ib. working pressure. Rent, lease, or 
fect for dry cleaners or 0 wh buy. Make an offer on No. 35. $1056 










he, 125 Ib. 
sure. F & T we'll 


dependability, efficiency, long life 


required. Cal] or write. Terms. #11 


125 HORSEPOWER, type “C” Kewanee for 


10 HORSEPOWER vertical tubular boiler, y you want and save stan the ts ek eee yy = 
top shape for y fuel and any smal] rode - By Af SS oes beat. Inquire about No. 36. $1148 
— ter fie aranteed. Call heck, Gemeekesh, SE Packened tee *** HORSEPOWER for 125 Ib. working pres- 
10 HORSEPOWER, Clayton generator. If #2 oil. $1450 ; eas anor aan Wee cane ee 
you have a 10 H.P. Clayton now, buy 35 tas ao ie i ee ee tails No. 37. Guaranteed, your terms, 


this for recoverable parts. No guarantee. 


Cheap. #47 rebuilt, guaranteed. #23 $415 Kewanee. 


bs 30 HORSEPOWER. . worki res- 135 HORSEPOWER for 100 lb. working pres- 

15 HORSEPOWER, Clayton, ditto above. a cae ae _ » ae No. 2 sure, name your price, we’re overloaded. 
#12 oil, rent i i ES race with us. Rent it, buy it, lease it, No. 38. Titus- 

15 HORSEPOWER, vertical tubular boiler, Call about m-. ville. $1858 
Finnegan built for 100 lb. maximum 49 HORSEPOWER, new Titusville 15 Ib. 135 HORSEPOWER 100 Ib. working pres- 
working pressure, minimum cost, mini- working pressure. We’ve had this excel- sure, Fitzgibbons, any fuel, any trim, 
mum floor space. Available “bare” or lent boiler too long. Make an offer, item most any price. We're “loaded” on this 
any fuel burner and any accessories you 225. size. Call about No. 39. $1858 
want. Terms. Guaranteed. $13 $367 40 HORSEPOWER 125 Ib. working pres- 150 HORSEPOWER, Scotch. We'll “package” 

15 HORSEPOWER, vertical tubular boiler, sure, new unit, 25% off for cash on this it or sell you the pressure vessel. Oil or 
same as #13. #48 $335 little honey. Call about item #26. gas, up to 125 Ib. working pressure. See 

18 HORSEPOWER Pacific. 15% working 40 HORSEPOWER 100 P.S.1., gas fired it and you'll buy it. Also for sale or 
pressure. Complete with all automatic package. Ames. If you have gas buy, rent lease. No. 40 
control to feed water, fire with No. 2 oil or lease this sweetheart. We won’t be 350 HORSEPOWER at 15 Ib. working pres- 
and side arm domestic water. Perfect for undersold. Guaranteed. Call about #27. sure, a big if p is right, never 
small Hotel, medium size Motel or big $1460 used. Item 
Greenhouse. Cash or terms. Pick up or 40 HORSEPO ater . makes steam 600 HORSEPO R 1 . working pres- 
we'll deliver and install. #15 $425 15 minute: f: aximum W. P. sure, Erie City. Tremendous value, call 

18 HORSEPOWER Lookout built for 100% If you finde? b in, buy it. #28 to inspect No. 42, buy, lease or trade. 
W.P. call us for details. Your terms. #16 50 HORSEPOWER boiler package for No. 500 HORSEPOWER—1000 Horsepower and 
Packaged for #2 oil. $1309 2 oil. ie. Du p. Send for up—call, wire or write us, We maintain 

18 HORSEPOWER, U. S. Radiator, gas it or w 1 1 etails now. constant contact, all sizes, all types. We 
fired cast iron boiler, almost new. #29 want your business. 

Tremendous bargain, all assembled, ready 60 HORSEPOWER, 125 lb. working pres- Don’t see what you want? Ask for it, 
to go. Call for details. #17 $655 sure, Scotch Marine Boiler, remanufac- our stock is constantly changing. Call 

18 HORSEPOWER, vertical tubular, just tured, oil or gas. See this. #30. Pack- us—wire us—write us NOW. 
retubed. Price is right. Rent it, lease it, aged for Gas or Oil. $2090 This list is incomplete. If you don’t see 
or buy it. #18 $406 60 HORSEPOWER, package for No. 2 oil, what you need, ask for it, please. 

20 HORSEPOWER, Scotch, Kewanee Scot- convertible to gas or combination 125 Ib. 10 HORSEPOWER 100 Ib. working pressure 
tie up to 100 P. S. I. working pressure. maximum working pressure. Rea] fine for use with No. 2 oil. Never used. We 
For heavy continous service, efficient. unit. Name your terms. Item #31. $1898 bought it “right’’ and we'll pass it along 
Buy it with or without burner (gas or 65 HORSEPO 09 1 . P. water tube to you. Trade, buy, rent, your terms. 
oil) stack, automatic water feed. Your boiler, quic ig. cial price. Ask One of 4, Item_43. $1276 
terms, trades. #19 $698 about No. @. 10 HORSEPO @ io. m 44 

25 HORSEPOWER, Scotch Marine, new. We 80 HORSEPOWER, 100 Ib. working pres- 10 HORSEPO ithe. m 45 


had a cancellation of this 100 Ib. work- sure, Kewanee. Completely re-worked, ALSO OTHERS. 


SEND CARD NOW OR CALL US 
ANY OR ALL OF THESE BOILERS OR GENERATORS ARE 
AVAILABLE WITH ANY STANDARD OR SPECIAL TRIM. 


SALES & RENTALS « TRADES « TERMS « LEASES 
The Economy of Quality 





BRANCH 


BRANCH 


PHONE: RE 6-6000 PHONE GA 5-1588 PHONE CA 6-3024 
TAMPA, FLORIDA ORLANDO, FLORIDA THOMASVILLE, GA. 

















WHEN TO FIRE YOUR ADVERTISING AGENCY 


When should you say goodbye to your present 
advertising agency? Is it when they stop pop- 
ping for martinis? When your sales drop? 
When your wife questions their copy? 

Think twice before you fire them at all. 
Discuss it with them. They deserve that. You 
hired them originally because you felt they 
were good and maybe they still are. The fault 
may be yours. If so, changing agencies won’t 
help matters. You’ll have to fire the next one, 











yj er NE | 


’ 


too. And the next... And the next... 

But if your agency has not lived up to its 
promises, however reasonable or wild, while 
you have lived up to yours—boot them out the 
door. Do it fast. Every day costs you sales. 
Then what? Hire us, of course. 

We offer no wild promises. In fact, we offer 
nothing but sound advertising. 

WESCO ADVERTISING, 811 COURT ST. 
CLEARWATER, FLORIDA / PH. 3-5995 


Serving the entire southeast 











